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ROBBED  OF  $77,000,000. 

THIS  IMMENSE  SUM  SECURED  BY 
SWINIH.ERS  THROUGH  THE 
MAILS  IN  1911. 

Inspector  Sharp’s  Report  Shows  That 
494  Arrests  Were  Made  and  184 
Convictions  Were  Secured  While 
177  Persons  Are  Awaiting  Trial — 
He  Cdnsiders  Fraud  Manipulators 
a  Distinct  Class  of  Criminals. 
According  to  tlie  annual  report  of 
koliert  S.  Sharp,  chief  inspector  of  tlic 
Post  Office  Department,  the  i)uhlic  was 
swindled  last  year  out  of 
through  the  fraudulent  use  of  the  mails. 

Through  the  activities  of  the  depart¬ 
ment  the  persons  who  pocketed  this  im¬ 
mense  sum  of  money  were  put  out  of 
business.  Of  the  entire  number,  529 1 
were  indicted,  -197  arrested,  184  con¬ 
victed,  twelve  acquitted  and  177  are 
awaiting  trial.  There  are  also  seventy- 
two  awaiting  action  by  the  United  States 
Grand  Jury  and  forty-eight  fugitives 
from  justice. 

In  his  report.  Inspector  Sharp  says; 

In  no  instaiiee.  ns  fur  ns  known  to  this 
office,  has  a  immsoii  (•onvicted  on  a  eriini- 
nal  charge  of  this  character  attempted 
to  reorganize  his  scheme  uiuler  a  new 
nauie,  as  was  often  the  case  where 
fraud  orders  alone  were  resorted  to.  , 
The  result  of  the  year’s  work  has  devel-  ' 
oped  the  fact  that  these  fraud  manipula¬ 
tors.  are  a  distinct  class  of  criminals, 
some  of  them  moving  in  the  highest  so¬ 
cial  and  business  circles,  but  nearly  all 
Iraving  more  or  less  affiliations  and  con¬ 
nections  with  or  are  advisers  of  schemes 
or  enterprises  of  illegitimate  character 
in  which  they  are  not  known  as  pro¬ 
moters. 

The  work  of  the  past  year  has  uncov¬ 
ered  a  condition  among  the  swindling 
class  which  shows  the  astounding  extent 
of  their  operations  and  the  enormous 
amount  of  their  ill-gotten  gains.  -Vs 
shown  elsewhere,  only  the  few  swindling 
promoters  who  were  arrested  last  year 
obtained  approximately  .$77,0< >0,000. 

There  are  doubtless  numerous  persons 
operating  similar  schemes,  as  evidem'ed 
by  the  complaints  which  are  ]>ouring  into 
the  Department.  Encouraging  reports 
from  the  centers  of  population  are  being 
received  to  the  effect  that  a  number  of  ' 
the  smaller  swindlers  have  discontinued  j 
business  and  their  whereabouts  are  un-  j 
known. 

The  policy  of  the  Department  in  at¬ 
tempting  iirst  to  crush  out  the  strong 
and  powerful  criminals  who  iiave  grown 
rich  at  the  game  has  proved  exceedingly 
effective  in  eliuiinating  the  smaller  ones. 

The  schemes  in  which  there  were  con¬ 
victions  generally  fell  under  the  follow-  | 
ing  groups: 

Promoting  and  sale  of  worthless  min¬ 
ing  or  other  stock. 

Fake  land  schemes. 

Commission  merchant  swimlles. 

Selling  worthless  goods  through  mis-- 
representations. 

Obtaining  commissions  on  fraudulent 
orders. 

Work  at  home  schemes. 

F'ailure  to  furnish  goods  schemes. 
Fake  correspondence  schools. 

Phoney  guarantee  of  stocks  and 
bonds. 

F'orged  bills  of  lading  in  cotton  deals. 
Brokerage  swindles. 

Obtaining  money  by  iuii)ersonating 
others. 

Selling  State  rights  and  establishing 
fictitious  agencies. 

Selling  unfair  gambling  devices. 

{Continued  on  page  2.) 
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ASTOR  BUYS  ANOTHER  PAPER.  WOULDN’T  WRITE  EDITORIAL. 


Concludes  Nejgotiations  for  the  Pur¬ 
chase  of  the  London  Globe. 

dispatch  from  London,  printed  In 
the  New  York  Times  on  Sunday,  says 
that  William  Waldorf  .Astor  has  prac¬ 
tically  completed  negotiations  for  the 
purchase  of  the  Globe,  London’s  oldest 
evening  paper,  from  Cyril  Harmsworth, 
a  brother  of  Lord  Northcliffe.  The  ac¬ 
quisition  of  the  Globe  will  increase 
Mr.  Astor’s  list  of  publications  to  three, 
the  other  two  being  the  Pall  Mall  Ga¬ 
zette  and  the  Observer,  a  weekly  news¬ 
paper. 

Mr.  .Astor’s  journalistic  chief  is  J.  L. 
Garvin,  who  has  played  an  important 
role  in  English  politics  and  who,  as  the 
Richelieu  or  Mazarin  of  Mr.  Astor, 
may  raise  his  master  to  heights  of 
power  and  influence. 

The  -Morning  Leader  will  be  merged 
with  the  Daily  News  on  -April  1,  with 
Ernest  Parke  as  the  managing  director. 


Philadelphia  Timet’  Chief  Editorial 
Writer  Quite  in  a  Huff. 

Louis  Seabor.  chief  editorial  writer 
on  the  Philadel])hia  Times,  owned  by 
Frank  .A.  Munsey,  has  resigned,  because 
of  his  refusal  to  write  an  editorial 
claiming  that  Roosevelt  would  sweep 
Pennsylvania. 

The  resignation  occurred  just  follow¬ 
ing  the  statement  by  Senator  Penrose 
to  the  effect  that  he  looked  for  some 
opposition  to  President  Taft  in  Pennsyl¬ 
vania. 

Harry  J.  Taft,  general  manager  of  the 
Munsey  paper,  acting  on  orders  from 
Munsey,  directed  Sealxir  to  write  the 
Roosevelt  editorial.  Seabor,  who  is  an 
old  political  writer  and  versed  in  the 
politics  of  Pennsylvania,  refused  to 
write  the  editorial. 

The  Raton  (N.  Mex.)  Daily  Range 
has  been  changed  into  a  semi-week'y. 


GROCERY  PRESS  MEET. 

ALLIED  TRADE  EDITORS  HOLD 
ANNUAL  CONVENTION  AT 
THE  BRESLIN. 

Meeting  Declares  for  a  Standard 
.  Seven-by-Ten  Page  Size  for  All 
I  Publications  in  Association — Old 
Officers  Re-elected,  But  a  Change 
Is  Made  in  Board  of  Directors — 
Session  Ends  With  a  Banquet. 

-More  than  forty  editors,  publishers 
and  advertising  men  representing  the 
Grocery  and  .Allied  Trade  Press  of 
.America  took  possession  of  the  Hotel 
Breslin  for  three  days  this  week.  They 
'  began  to  arrive  Tuesday  evening,  and 
!  although  the  big  gathering  was  formally 
,  at  an  end  with  :i  hamiuet  Thursday 
,  night  they  held  the  port  against  all 
,  comers  until  b'riday  afternoon,  when 
some  of  the  delegates  from  far-away 
!  Western  cities  reluctantly  pulled  them- 
i  selves  aw:i_\  from  Broadway  fascinations 
and  the  unstinted  hospitality  of  their 
New  York  entertainers,  ;md  started  the 
.  homeward  exodus. 

It  was  the  third  annual  convention  of 
j  itlie  Grocery  and  .Allied  Trade  Press. 

]  -Also  it  was  the  most  successful  conclave 
the  members  have  yet  held.  "Not  only 
1  has  this  been  the  biggest  convention  we 
I  have  held.”  said  Williatn  H.  Ukers,  edi- 
I  tor  of  the  Tea  and  Coffee  Trade  Jour- 
j  nal,  of  New  A'ork,  who  is  president  of 
I  the  association,  "hut  it  has  beeti  the 
most  satisfactory  in  point  of  good  ac¬ 
complished  tor  the  trade  publications 
represented  in  our  organization. 

“We  got  closer  together  this  time 
than  ever  before.  Our  exchange  of 
ideas  was  for  mutual  advantage.  Every 
member  is  leaving  for  home  thoroughly 
satisfied  with  the  results  of  the  meeting, 
convinced  of  the  association’s  accuracy 
of  aim  towards  a  betterment  of  trade- 
journal  conditions,  and  firmly  believing 
that  more  prosperous  years  are  awaiting 
our  various  publications.” 

The  grocery  editors  got  down  to  busi¬ 
ness  Wednesday  morning,  with  Presi¬ 
dent  Ukers  in  the  chair.  Vice-President 
A.  C.  Barker,  of  Boston,  editor  and 
^publisher  of  the  New  England  Grocer 
and  Tradesman,  was  on  hand  to  take  up 
the  gavel  if  needs  he,  and  the  two  other 
officers,  -Albert  T.  Holmes,  publisher  of 
the  Inland  Grocer,  of  Cleveland,  secre¬ 
tary  of  the  association,  and  Charles 
Thorpe,  of  the  Retail  Grocers’  -Advo¬ 
cate,  of  New  A’ork,  treasurer,  were  at 
their  respective  desks. 

-Among  the  delegates  in  attendance 
were : 

L.  P.  Hooper  and  E.  F.  Ingraham.  In¬ 
land  Storekeeper,  New  York;  William 
Mahin,  O.  J.  Gude  -Advertising  Co.,  New 
York ;  M-  T.  Joy  and  W.  S.  Howseman, 
M.  T.  Joy  Publishers’  Representatives, 
New  York;  R.  J.  McCormick  and  H.  G. 
Flint,  Shredded  Wheat  Co.,  New  York; 
F.  N.  Barrett,  .American  Grocer,  New 
York ;  J.  T.  Emery,  .Advertising  and 
Sel'ing,  New  York. 

George  G.  Small,  Ideal  Grocer.  New 
A'ork ;  Paul  Findlay,  C.  M.  Wessells  Co., 
New  York ;  Frank  W.  Meyer,  the 
Fleischmann  Co,,  New  York ;  M.  J. 
Hickey,  Journal  of  Commerce,  New 
A'ork;  O.  W.  Simmons,  Tea  and  Coffee 
:  Trade  Journal,  New  York;  Frank  Far¬ 
rington,  Inland  Storekeeper;  Frank  Ma- 
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son,  vice-president  Shredded  Wheat  Co., 
.'itid  James  Traverse,  of  llie  same  con¬ 
cern  Niagara  Tails;  T.  II.  Towne,  i>l 
the  same  company,  lloston ;  G.  1  • 
.\Iekeel,  Twin  City  Commercial  Bui 
letin,  Minneapolis:  H.  G.  Hint,  Shre.l 
ded  Wheat  Co.,  Philadelphia. 

d.  F.  Byxhee,  Inland  Storekeeper. 
Chicago;  F.  E.  Harkness,  Merchants 
News,  Oklahoma  City.  Okla. :  George 
J.  Schulte,  Interstate  Grocer,  St.  Louis; 
O.  E.  McCune,  Trade  Exhibit,  Omaha. 
Xeh. ;  G.  T.  Newkirk,  Trade,  Detroit. 
Mich.;  A.  G.  Handirock,  Illinois  Retail 
Merchants’  Journal.  Chicago;  D.  B.  Gil¬ 
lies,  Canadian  Grocer.  Toronto:  Charles 
R.  Fi.ller,  National  .\ssociation  of  Re¬ 
tail  Grocers:  F.  .\.  Sawyer,  Brooklyn; 
Oement  Chase.  Western  Trader. 
Omah.i. 

J.  W.  Rittenlionse.  I'p-to-Date,  Scran¬ 
ton,  I’;'.;  David  Ezekiel.  Grocery  World, 
Philadelphia;  Ix-on  M.  llattenhach.  Mer¬ 
chants’  Index,  Denver,  Col.;  Edwin  B 
Pillsbury,  Grocers’  Magazine,  Boston : 
John  A.  Green,  National  .\ssociation  of 
Retail  Grocers ;  John  Bratton.  Southern 
Merchant,  Atlanta.  Ga. ;  Joseph  J.  Vig- 
i’e;i  i,  the  General  Store,  Pittsburgh. 

C.  M.  Wessells.  W.  Calver  Moore 
\\ .  Harry  Ileisler  and  S.  W.  Eiseii- 
lirey,  C.  M.  Wessells  Co..  Philadelphia; 
George  R.  Ilortoi.  Modern  Grocer 
Chicago:  Thomas  P.  Sullivan,  C.  M. 
Wessells  Co..  Chicago;  M.  S.  Fraser 
New  York ;  Clarence  Reed,  the  Price 
Current,  Witchita,  Kan.;  Norman  II. 
Johnson,  .^lerchants’  Journal  and  Com¬ 
merce,  L\  nchburg,  Va. ;  Charles  P 
.\dams.  Merchants’  Journal,  Topeka 
Kan. 

i-'irst  among  the  business  at  the 
Wednesday  forenoon  session  were  the 
reports  of  the  officers.  President  I’kers’ 
declaration  that  the  association  was 
flourishing  beyond  the  dreams  of  its 
most  tireless  boosters  v.as  amply  borne 
out  by  the  facts  and  figures  cited  in  the 
reports  of  Secretary  Holmes  and  Treas¬ 
urer  Thorpe. 

Just  to  show  how  the  three-\ear-oM 
organization  is  outgrowing  its  cradle 
clothes.  Secretary  Holmes  announce  1 
that  five  more  publications — namely,  the 
General  Store,  of  Pittsburgh;  the  Inland 
^storekeeper,  of  Chicago;  the  Interstate 
Merchants’  .\dvocate.  of  Spokane ;  the 
Merchants’  Magazine,  of  Los  .Xngelcs. 
and  the  Merchants’  News,  of  Oklahoma 
City — had  just  some  into  the  fold  and 
that  three  of  them  had  representatives 
in  the  convention  room.  Reports  were 
also  read  by  Paul  Findlay  and  T.  P. 
Sullivan,  of  the  Wessells  company, 
which  advertising  agency  is  the  author¬ 
ized  representative  of  the  associati'in. 

John  W.  Lux.  of  St.  Paul.  Minn., 
president  of  the  National  .-\^sociation  of 
Retail  Grocers,  was  scheduled  to  make 
an  address  on  ‘‘Co-operation  Between 
Grocers,  Trade  Papers  and  M.inufac 
turers.”  Business  at  home  prevented 
Mr  Lux  from  making  the  trip  to  New 
York,  but  he  sent  on  his  p.aper,  which 
was  read  by  A.  G.  Hambrock,  of  Chi¬ 
cago. 


New ’Phone  Numbers: 
SOTS  MADISON 


Wilberding-Hand  Co. 

225  Fifth  Ave.,  New  York 


MISS  MARY  E.  JENKINS, 

fRKSIHKXT  SYR.VCfSE  ( .\.  Y.  >  HER.M.II. 


John  Lee  Mahin,  of  Chicago,  presi¬ 
dent  of  the  Mahin  Advertising  Agency, 
was  also  detained  at  home,  and  his  paper 
on  the  "Trade  Press  and  Advertising 
Agents’  Commssions’’  was  read  b> 
William  Mahin.  of  New  York. 

\n  address  of  .Tiuch  interest  was  made 
by  John  A.  Green,  of  Cleveland,  who  is 
secretary  of  the  retail  grocers’  national 
organization.  His  topic  was  "How 
Tr.tde  Papers  Can  Make  Grocers  Better 
Merchants.”  The  burden  of  his  argu¬ 
ment  w.as  that  the  trade  journal  was  a 
business  educator ;  that  the  merchant 
who  subscribed  and  became  a  regular 
reader  ke]>t  abreast  of  the  times,  and 
even  ahead,  forecasting  the  wants  of  his 
customers  and  absorbing  helpful  ideas 
from  every  page — from  the  leading  edi¬ 
torial  to  the  smallest  advertising  an¬ 
nouncement. 

Wednesday  afternoon  the  members 
got  together  for  what  Secretary  Holmes 
called  ‘‘a  good  old-fashioned  experience 
meeting.” 

George  J.  Schulte,  of  St.  Louis,  led 
off  with  a  talk  on  “News.”  He  gave  his 
idea  of  what  constituted  news  for  a 
grocery  trade  publication,  and  he  told 
how  such  news  should  be  gathered. 
“  I  here  is  as  much  art  in  gathering  and 
displaying  trade  news  for  a  class  jour¬ 
nal,”  Mr.  Schulte  told  his  fellow'  editors, 
“as  there  is  in  gathering  details  of  events 
for  the  general  newspapers.” 

The  gentle  art  of  getting  subscriptions 
and  building  u])  the  circulation  without 
which  it  is  useless  to  pursue  advertisers 
was  set  forth  by  O.  F.  Byxbee,  of  Chi¬ 
cago.  Originality  in  exploding  subject 
matter  and  neatness  of  typography  and 
m;ike-up  he  declared  to  be  indispensable 
attributes  in  appealing  to  prospective 
snbscrilK-rs. 

1  he  old  question  of  keeping  far  apart 
the  editorial  room  and  business  office 
was  the  theme  of  G.  K  Horton,  of  the 


:  Modern  Grocer,  Chicago.  He  took  the 
editorial  end  of  the  argument  and  de¬ 
clared  for  free  etlitortal  columns,  with 
no  boosts  and  as  few  “B.  O.  Musts”  as 
possible. 

Winding  up  the  session  Wednesday 
afternoon,  C.  .M.  Wessells,  of  the  Wes- 
I  sells  .\dvertising  Agency,  Philadelphia, 

I  delivered  an  address  on  “.\dvcrtising” 

:  as  especially  applicable  to  the  grocery 
'  ’trade.  After  dinner  the  entire  delega- 
'  tion  attended  the  performance  at  the 
'  Hippodrome. 

i  The  session  Thursday  morning  was 
j  marked  chiefly  by  a  perfunctory  election 
I  of  officers  and  a  colorless  argument  over 
i  where  the  next  convention  should  be 
1  held.  The  old  incumbents  were  unan- 
;  imously  re-elected. 

Two  changes  were  made,  however,  in 
:  the  personnel  of  the  executive  commit¬ 
tee.  David  Ezekiel,  of  Philadelphia. 

I  consented  to  serve  another  term,  but 
'  Norman  11.  Johnson,  of  Lynchburg,  Va,, 
and  G.  T.  Newkirk,  of  Detroit,  declined 
'  office  owing  to  pressure  of  business, 
i  Their  places  were  filled  by  F.  N.  Bar- 
'  rett,  of  New  York,  and  George  J. 
Schulte,  of  St.  Louis. 

The  date  and  place  of  the  next  meet- 
'  ing  were  left  to  the  discretion  of  the 
executive  committee.  The  convention 
will  l)e  held  some  time  in  January,  as 
iprovided  for  by  the  constitution,  and  it 
.  was  said  it  would  likely  be  held  in  one 
of  the  Western  cities,  probably  Omaha 
or  Denver. 

The  most  spirited  debate  of  the  entire 
i  convention  came  up  Thursday  afternoon 
I  over  the  standardization  of  grocery  trade 
j  journal  sizes.  F.  J.  Low.  advertising 
'  manager  of  the  H.  W.  Johns-Manvillc 
'  Co.  and  chairman  of  the  committee  on 
standardization  of  sizes  of  periodicals 
I  of  the  Technical  Publicity  Association, 

(Coniinufd  on  page  14.) 


SYRACUSE  HERALD  CELEBRATES. 

Observes  its  35th  Anniversary  With 

a  Special  Edition  and  Banquet. 

The  Syracuse  t  N.  Y.  I  Herald  on 
Monday,  January  l-l,  was  Tj  years  old 
and  in  celebration  of  the  event  is.-ued 
a  special  number  consisting  of  twenty- 
eight  pages.  The  entire  front  page  of  the 
cover,  which  was  printed  in  colors,  was 
devoted  to  an  original  drawing  by 
Laml)din.  The  first  section,  compri-ing 
twelve  pages,  was  devoted  to  a  history 
of  the  Herald  and  the  views  of  promi¬ 
nent  Syracuse  citizens  as  to  its  accom¬ 
plishments  and  character.  Not  the  least 
interesting  feature  was  a  facsimile  copy 
of  the  first  number,  consisting  of  four 
pages.  issue<l  January  l5,  lft77. 

The  Herald  was  founded  by  the  late 
.\rthur  Jenkins,  whose  daughter,  Mary 
K.  Jenkins,  is  president  of  the  Herald 
company ;  the  vice-president  is  Emma 
Jenkins,  and  the  secretary-treasurer  and 
general  manager  is  I'klwaril  H.  O’Hara, 
one  of  the  ablest  newspaper  men  in 
Central  New  York. 

1  he  Herald  was  started  as  an  inde¬ 
pendent  newspaper  and  during  its  long 
career  has  steadfastly  adhered  to  this 
policy.  It  has  grown  with  the  city,  and 
has  become  firmly  established  in  the  es¬ 
teem  and  affections  of  the  people  of 
Syracuse.  It  is  a  live  newspaper,  manned 
by  as  competent  crew  of  business,  edi¬ 
torial  and  mecbanical  hustlers  as  can 
be  found  in  any  city  of  the  size  of 
Syracuse. 

In  addition  to  getting  out  a  special 
edition  on  its  anniversary  the  Herald’s 
owners  gave  a  dinner  in  the  afternoon 
to  several  hundred  newsboys  and  in  the 
evening  a  special  banquet  at  the  Onon¬ 
daga  Hotel  to  all  the  Herald’s  employes, 
their  wives  or  husbands. 


ROBBED  OF  $77,000,000. 

(.Continued  from  page  1.) 

"No  fund”  check  schemes. 

Defrauding  employers  by  means  of 
forged  leases  and  keeping  money  re¬ 
ceived  from  cash  customers. 

Defrauding  insurance  companies  for 
alleged  injuries. 

Selling  the  rights  to  a  patent  many 
times  over  in  the  same  State. 

Obtaining  payment  from  relatives  of 
deceased  persons  for  goods  supposed  to 
have  been  ordered  before  death. 

Obtaining  money  from  alleged  heirs 
to  estates. 

Obtaining  subscriptions  for  charitable 
institutions. 

Selling  interest  in  non-existing  mov¬ 
ing  picture  theaters. 

Selling  diplomas  and  requiring  little 
or  no  study  before  granting  them. 

Offering  to  instruct  persons  in  the 
science  of  mind  concentration. 

F'ake  trance  mediums. 

Forged  checks  and  blackmail  schemes. 


The  Duke  of  Connaught  was  the  guest 
of  the  National  Press  Club  at  Washing¬ 
ton  on  Thursday  evening. 


Greatest  Gain  In 
Dry  Goods  Advertising. 

In  1911  The  New  York 
Times  carried  2,508,245  lines 
of  Dry  Goods  advertisements,  an 
increase  of  503,857  compared 
with  1910,  a  greater  gain  than 
any  other  New  York  newspaper. 
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COMPOSING  ROOM  LOSS. 

Correipondent  Call*  Attention  to 
Wasteful  Extravagance  Prevailing 
in  Newspaper  Office* — Publishers 
Compelled  to  Employ  Incompetent 
Workmen  Under  the  Enforcement 
of  the  Priority  Law — Conditions 
That  Need  Improvement. 

l•;t)lT()K  AXIl  I’L  lll.ISHF.R  : 

"The  Inisiness  niaiKiKers  of  our  great 
dailies  are  the  most  astute  of  those  en¬ 
gaged  in  any  other  line  of  business  or 
profession.’’ 

This  opinion,  once  held  by  many,  has 
lieen  most  effectually  banished  from  the 
minds  of  those  possessing  the  slightest 
acciuaintance  with  the  present  conduct 
and  management  of  composing  rooms  in 
our  larger  cities,  particularly  in  Xew 
York.  It  is  the  greatest  wonder  how 
tolerance  can  be  stretched  so  far  and  the 
disregard  of  all  business  and  lawful 
ethics  prevail  to  such  a  degree  as  it 
does. 

The  composing  room  is  not  the  least 
important  department  in  the  organiza¬ 
tion  of  a  great  publishing  enterprise. 
The  payrolls  of  some  offices  amount  to 
upward  of  half  a  million  dollars  annu¬ 
ally.  Close  supervision  is  as  essential 
in  the  composing  room  as  in  any  other 
branch,  but  neglect  of  it  has  of  late  led 
to  a  reign  of  incumpetency  and  disre¬ 
gard  of  all  discipline  that  is  continually 
causing  vexatious  irritation,  serious  delay 
and  gross  extravagance. 

It  is  a  well-known  fact  that  the  only 
refuge  of  intemperate,  unreliable,  incom¬ 
petent  printers  is  the  compt)sing  room 
of  a  daily  newspaper,  where  he  must 
be  employed  and  tolerated,  although 
sober,  reliable  and  competent  men  are 
knocking  at  the  door  for  admission,  but 
are  turned  away. 

The  journeyman,  the  foreman,  the 
business  manager,  the  proprietor  himself 
is  permitted  no  clu)ice  in  the  matter,  and 
hence  the  preponderance  of  human  dead- 
wood  at  both  machine  and  case  is  ap¬ 
palling  and  positively  humiliating  to  all 
fair-minded  men,  whether  members  of 
eithe"  organization — the  publishers’  or 
the  printers'.  In  justice  to  the  printers, 
however,  it  must  be  acknowledged  that 
a  very  large  percentage  of  them  are  fair- 
minded  men,  who  are  opposed  to  the  ex¬ 
isting  conditions. 

This  deplorable  state  of  affairs  has 
been  brought  about  by  the  enactment  of 
a  law  by  the  International  'rypographical 
I’nion  and  asstnted  to  by  the  repre¬ 
sentatives  of  the  American  Newspaper 
Publishers’  Association,  known  as  the 
Priority  Law  :  lirst  come,  first  employed, 
w  ithout  the  slightest  regard  as  to  per¬ 
sonal  character,  competency,  etc.,  etc. 

This  is  not  only  contrary  to  good 
business  conduct,  but  is  a  distinct  vio¬ 
lation  of  State  and  national  law,  as  it 
is  also  a  flagrant  breach  of  moral  law, 
and  the  officers  and  members  of  the 
publishers’  association  are  as  guilty  in 
assenting  to  it  as  are  the  officers  and 
members  of  the  International  Typo¬ 
graphical  Union  are  in  enforcing  it,  and 
each  alike  may  be  held  responsible. 


The  responsibility  of  the  present  con-  i 
dition  cannot  be  "put  up’’  to  the  fore-  ' 
men  or  superintendents  of  composing  ; 
rooms ;  it  is  directly  up  to  the  publish-  | 
ers  themselves,  who  are  continually  ' 
demanding  explanation  of  excessive  pay-  ' 
rolls  and  recurring  expensive  careless¬ 
ness,  while  assenting  to  the  cause  and 
refusing  even  moral  support  to  him  who 
would  dare  conduct  the  composing  room 
in  a  businesslike  and  equitable  manner. 

Our  composing  rooms  are  in  the  hands  ! 
of  rabbles — the  executive  heads  are  ig¬ 
nored,  the  competent  journeyman  is 
brushed  aside  and  the  publishers  are 
paying  exorbitantly  for  their  profes¬ 
sional  carelessness  and  lack  of  business 
stamina. 

What  is  the  astute  H.  N.  Kellogg, 
representative  of  the  American  News¬ 
paper  Publishers’  Association,  doing  in 
the  premises? 

Is  he  not  aware  that  the  publishers 
of  daily  papers  are  willing  to  and  do 
pay  the  highest  wages?  Does  he  not 
know  that  they  are  not  permitted  to 
employ  printers  of  the  highest  standard 
in  the  International  Typographical 
Union  as  are  the  proprietors  of  book 


and  job  establishments,  to  which  com¬ 
petent  men  are  drifting;  but,  on  the 
contrary,  are  compelled  to  employ  men 
of  indifferent  character  and  technical 
ability? 

Has  he  considered  for  a  moment  the 
large  amount  of  the  millions  of  dollars 
paid  as  wages  in  composing  rooms  that 
is  squandered  on  incompetency? 

Does  he  consider  the  Priority  Law 
such  a  potent  and  powerful  factor  with¬ 
in  the  typographical  unions  that  it  is 
worth  what  it  costs  the  publishers,  indi¬ 
vidually  and  collectively? 

An  investigation  of  newspaper  com 
posing  rooms  in  the  larger  cities  by  Mr. 
Kellogg  and  the  officers  of  the  Interna¬ 
tional  Typographical  Union  would  bring 
to  their  notice  a  condition  they  little 
dream  of — one  which  would,  no  doubt, 
provoke  their  mutual  and  unqualified 
denunciation. 

A  Superintendent. 


HASKELL  VS.  HEARST. 


The  Publisher  Win*  the  First  Victory 
in  the  Case  in  Omaha. 


JAMES  MELVIN  LEE, 

I.WSTRUCTOR  IN  JOURN.VUS.M  AT  THE  NEW  YORK  UNIVERSITY. 


MILWAUKEE 

lias  made  its  success  in  a  clean,  legitimate  iiewspa]>cr  way.  It  has  depended 
upon  the  merits  of  the  paper  itself  to  become  an  established  factor  in  the 
homes  of  its  readers.  It  has  shown  to  advertisers  the  absolute  value  of  such  a 
paper,  built  on  right  lines  and  has  proved  its  usefulness  to  the  merchants  by  bring¬ 
ing  to  them,  through  its  splendid  constituency  of  home  readers,  a  most  desirable 
clientele  of  real  and  continuous  purchasers.  The  Evening  Wisconsin  as  a  result  car¬ 
ries  now  the  largest  amount  of  advertising  ever  carried  in  its  85  years’  history 

JOHN  W,  CAMPSIE,  Business  Manager 

Foreign  Advertising  Representatives 
CHAS.  H.  EDDY  EDDY  A  VIRTUE 

Metropolitan  Building,  New  York  City  Peoples  Gas  Building,  Chicago 


William  R.  Hearst  won  the  first  vic¬ 
tory  in  the  suit  of  former  Governor 
William  N.  Haskell  of  Oklahoma  against 
Mr.  Hearst  for  $500,000  in  the  personal 
libel  damage  suit  filed  against  Mr.  Hearst 
three  years  ago. 

Judge  Muiiger,  of  the  United  States 
District  Court  in  Omaha,  has  sustained  a 
demurrer  to  the  first  count  for  $100,000, 
which  was  based  on  a  speech  made  by 
Mr.  Hearst  at  Memphis,  Tenn.,  on  Sep¬ 
tember,  19,  1908.  The  court  made  an 
order  requiring  the  defendant  to  give  the 
individual  names  of  newspapers  in  which 
the  alleged  libelous  article  was  printed. 


JUDGE’S  EDITOR  RESIGNS. 


Mr.  Lee  to  Devote  All  Hi*  Time  to 
Department  of  Journalism. 

James  Melvin  Lee,  editor  of  Judge 
since  1908,  has  resigned  to  give  all  his 
time  to  the  new  department  of  journal¬ 
ism  at  New  York  University,  of  which 
he  is  the  director.  Since  the  opening 
of  the  college  year  last  September  he 
has  been  dividing  his  time  between  the 
Judge  office  and  the  University  buildmg 
at  Washington  Square.  His  resignation 
will  take  effect  on  the  beginning  of  the 
second  semester  of  the  university  in 
February. 

Mr.  Lee  has  had  a  wide  and  varied 
newspaper  and  magazine  experience. 
He  has  been  circulation  manager  of 
Outing,  editor  of  the  Bohemian  Maga¬ 
zine,  literary  editor  of  Circle,  assistant 
editor  of  Leslie’s  Weekly  and  recently 
editor  of  Judge. 


CHANGES  ON  BROOKLYN  TIMES. 

Beginning  with  Jan.  1,  a  number  of 
changes  were  made  in  the  personne! 
and  in  the  assignments  of  the  member  i 
of  the  advertising  staff  of  the  Brooklyn 
Daily  Times. 

William  J.  Barrett,  who  has  been  m 
the  New  York  department  store  field 
for  the  past  four  years,  was  trans¬ 
ferred  to  Brooklyn  and  placed  in  charge 
of  the  Fulton  street  section. 

George  Holland,  whose  appointment 
as  advertising  manager  of  the  Times  ln.-> 
already  been  announced  in  this  paper, 
will  hereafter  represent  the  paper  in  the 
Manhattan  department  stores,  in  con¬ 
nection  with  his  other  duties  as  adver¬ 
tising  manager. 

P.  H.  Smith,  formerly  with  the 
Newark  Star,  has  been  assigned  to  the 
agency  and  special  field  in  Manhattan. 

William  T.  Tooker,  who  has  been  on 
Broadway,  Brooklyn,  for  the  paper,  con¬ 
tinues  in  that  field. 

W.  H.  Burrow's  has  been  placed  in 
charge  of  the  classified  advertising  de¬ 
partment. 

R.  H.  Sykes,  Jr.,  continues  in  the 
automobile  field. 

1.  A.  Klein  and  F.  W.  Henkel  repre¬ 
sent  the  Times  in  the  foreign  field,  the 
former  in  the  East  and  the  latter  in 
the  West. 

The  Times  made  remarkable  gains  in 
advertising  last  year,  as  well  as  in  cir¬ 
culation. 


The  Louisville  (Ky.)  Lyre  will  lie  no 
more.  It  has  gone  out  of  business. 


1  1911- 

-BIG  YEAR  1 

GERMAN  DAILY  GAZETTE 

Ptilladelptila,  F*a. 

The  following  table  shows  the  volume  of 
advertising  printed  in  each  month  of  1911: 

January  .  . 

February  . 

.  381,750  Lines 

March  .  .  . 

.  461,724  Lines 

April  .... 

May  . 

June  .... 

.  434,590  Lines 

July . 

.  351,765  Lines 

August  .  . . 

September 

October  .  . 

.  471,280  Line* 

November 

December 

T  otal 

1  NOTE — ^The  leading  English  Daily  puk- 
1  lished  for  the  same  period  5,574,710  Lines 

1 1  of  display  advertising;  this  being  the  largest 
i  1  volume  ever  published  in  one  year  by  any 
j  1  Philadelphia  newspaper. 
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WASHINGTON  GOSSIP. 

SOME  INTERESTING  FACTS 
ABOUT  THE  CORRESPON¬ 
DENTS  WHO  COVER 
CONGRESS. 

(Special  Correspoudcncc.i 

\\  AsHl.M.Td.N,  Jail.  '-M. —  Holili) 
will  be  celebrated  next  I  nestlay  at  llie 
.Vational  Pre^s  (.'hib.  .Kdvance  iiotice> 
of  the  affair,  which  have  apiieareil  in 
the  local  iiaiier>.  indicate  tliat  it  is  Koiiif; 
to  be  a  corker.  I'ive  jtreat  star>  from 
the  outer  world  will  -winjj  on  their  or 
bits  within  the  iKiundaries  tif  the  club  on 
that  ix'casii.>n  and  the  conjunction  will 
result  in  scintillations  of  much  brilliancv 

Honr\  J.  .Mien,  erlitor  of  the  Wichita 
(  Kan.  I  Ileacon.  w  as  here  early  in  the 
week  and  tolil  Washinuton  that  the 
Suiilbvwer  .State  was  unreservedly  for 
KcHisevelt 

.\.  W.  Prescott,  secretary  to  Senator 
Hourne  and  formerly  legislative  corre¬ 
spondent  for  the  Portland  Oregonian, 
was  operated  on  Jannary  Lh.’  for  appen- 
diciti'. 

.Not  all  the  prominent  newspaper  cor¬ 
respondents  of  Washington  are  members 
of  the  Pres-  Galleries.  Some  of  them 
iudd  official  itosiiioii',  as  secretaries  to 
memliers  t>f  Congress,  f  ir  instance, 
which  precludes  their  admittance  to  tile 
galleries. 

Joseph  .K.  Hreckoiis.  clerk  oi  the  Sen¬ 
ate  Committee  on  .\ppropriations.  ciiiie 
here  as  secretary  to  Senator  Warren, 
and  he  has  always  done  newspaper  work. 
.\t  one  time  he  was  corres]  ondeiit  for 
the  Oregon  Daily  Journal.  Imt  now  he 
IS  with  the  Portland  lelegram.  llis 
other  paiH'rs  are;  Denver  Kepublic.iii, 
Salt  L;ike  Tribune.  I’.iitte  -Miner.  Hill¬ 
ings  Gazette  and  Honolulu  Star. 

Charles  C.  Hart  came  here  from  the 
"home  office"  to  act  as  correspondent 
for  the  Spokesman  Kevicw  and  the 
Chronicle,  of  Spokane,  Wash.  He  was 


Bargains  on  Printing  Presses 

FOR  SALE 

Two,  three  and  four-deck 
presses  taken  in  trade  for 
larger  machines,  are  offered 
at  half  price — thoroughly 
overhauled  and  rebuilt,  also 
some  presses  of  other  makes, 
of  various  sizes  and  styles. 
Tell  us  what  you  want  and 
we  will  try  and  fit  you  out. 

Now  is  the  Time  to  Buy 

THE  GOSS  PRINTING  PRESS  CO. 

16lh  St.  and  Ashland  Are.,  Chicago,  IIL 


QlWm.L  Betts  Co. 

SUITE  406,  WORLD  BUILDING 

NEW  YORK  CITY,  N.  Y. 

Newspaper 
Contest  Experts 


XKW  HO.MK  Ol'  Till-:  JOLIET  HKK.\LD. 


j  admitted  to  the  Pre-s  Gallery,  hut  later 
I  he  iH'came  secretary  to  Kepresentative 
l.a  I'ollette.  brother  of  the  candidate 
for  President,  and  still  retained  his 
nevvspaiier  connections,  but  necessarily 
resigned  hi-  inembershi])  in  the  Press 
Gallery. 

.\rthur  C.  Johnson,  of  the  Denver 
Rocky  Mountain  News,  is  also  assistant 
enrolling  clerk  of  the  House,  of  Repre¬ 
sentatives  at  $2,5i>j  a  year.  He  has 
been  on  the  staff  of  the  Washington 
Po.st  and  has  held  other  newspaper  po¬ 
sitions  in  Washington. 

L.  \V.  Strayer,  one  of  the  old  guard 
and  long  a  member  of  the  Press  Gallery, 
is  still  correspondent  of  the  Pittsburgh 
Dispatch,  although  he  holds  the  office 
of  indexer  of  the  Congressional  Record, 
j  It  enables  him  to  own  his  own  automo¬ 
bile.  which  helps  to  console  him  for 
I  giv  ing  up  his  seat  in  the  gallery. 

E.  .\.  Dickson,  representing  the  Los 
j  Angeles  Express,  is  secretary  to  Senator 
:  Works  of  California,  but  he  intends  to 
I  relinquish  this  position  and  become  a 
,  member  of  the  Press  Gallery  and  devote 
!  his  whole  attention  to  his  newspaper 
j  work. 


Governor  Wilson  is  elected  President 
Mr.  Pence  will  be  welcomed  back  to  the 
Sun  and  the  Courier-Journal.  It  is 
hinted,  however,  that  he  acquired  a  deep 
affection  for  Paris  last  summer  while 
sojourning  in  the  French  capital.  And 
he  has  that  distinguished  diplomatic  air 
alimit  him  that  suggests  a  "career.” 

Louis  Wiley  Honored. 

Louis  Wiley,  founder  of  the  Society 
of  the  Genesee  and  incidentally  business 
manager  of  the  -New  York  Times,  was 
presented  on  Jan.  'in,  at  the  annual 
dinner  of  that  society,  a  silver  loving 
cup  with  these  wcvrds : 

laniis  Wiley,  founder  and  defender, 
former  president  and  high  private,  inde¬ 
fatigable  promoter  and  constant  lover  of 
the  dear  old  Genesee  and  all  its  people, 
eome  forward  and  elasp  to  your  heart 
the  evidence  of  a  sentiment  that  sprinj^ 
siMintaneou.sly  from  our  hearts.  Take  this 
token  of  gratitude  and  lov<>  from  every 
member  of  the  societ.v — for  you,  dear 
Ixiuis — for  yon  and  yoiir.s  forever,  and 
may  .vou  live  long  and  prosper  I 

The  presentation  s(»ecch  was  made  by 
William  J.  Moran,  president  of  the  so¬ 
ciety. 


JOLIET  HERALD’S  NEW  HOME 


Cost  $50,000  and  I*  One  of  the  Best 
Equipped  in  the  Country. 

Out  in  Joliet.  111.,  the  big  steel  town, 
has  arisen  within  the  last  three  months 
a  structure  which  is  characterized  gen¬ 
erally  as  one  of  the  best-equipped  news¬ 
paper  offices  in  the  country. 

It  Is  the  new  home  of  the  Herald,  a 
daily  paper  established  seven  years  ago, 
and  a  year  later  all  but  down  and  out. 
but  now  with  a  claimed  circulation  of 
about  in.fMKi,  and  considered  one  of  the 
most  substantial  of  the  newspapers  in 
the  smaller  cities. 

When  A.  S.  Leckic,  known  in  Chicago 
as  the  builder  of  the  City  Press  Asso¬ 
ciation  of  that  city,  resigned  the  city 
editorship  of  the  Chicago  Chronicle  in 
llHki  and  bought  into  the  Joliet  Herald 
he  had  an  uphill  task.  There  were  three 
1  papers  in  the  field  and  the  Herald,  the 
.  victim  of  managerial  mistakes,  was  a 
poor  third.  Xow  one  of  the  competitors 
has  gone  out  of  business  and  the  Herald 
i  has  taken  first  place  in  the  community. 

■  Hustle,  leadership  in  public  movements, 
I  horse  sense,  and  above  all,  honesty  in 
I  circulation  are  the  maxims  on  winch 
•Mr.  Leckie  says  he  got  the  paper  paying 
and  put  it  last  week  into  a  new  SSh.Oiki 
.  home  of  its  own. 

The  new  Herald  building  is  of  plain 
but  beautiful  architecture,  with  a  white 
glazed  brick  exterior  on  a  solid,  rein- 
i  forced  concrete  frame.  It  is  fireproof. 

'  but  is  nevertheless  eipiipped  throughout 
with  a  sprinkler  system.  The  structure 
I  IS  three  stories  in  height,  with  a  base- 
!  (Coiitiiiiii'd  on  pat/c  In.) 


YOU’LL  WANT 

MCr'AAD”  '■'HE  CUB 
REPORTER 
A  NEW  DAILY  COMIC  SERIES 

Begins  February  Sth—Send  for  proofs 

THE  INTERNATIOIVAL  SYNDICATE 

Features  for  Newspapers  :  Baltimore,  Md. 


Caskpr  (Samra  ^gtibiratp 

PORT  RICHMOND,  NEW  YORK  CITY 
Weekly  articles  on 

Chess  —  Bridge  — Auction  Bridge  — 
Puzzles 

Exclusive  rights  given.  No  contract. 


“Abe  Martin” 

This  is  hut  one  of  a  score  of  famous 
“A(lam<5  Features”  that  are  building 
circulation  in  the  successful  papers 
of  America.  Write  or  wire  to-day 
for  prices  and  sample  sets  to 

The  Adams  Newspaper  Service 

Peoples  Gas  Building,  Chicago. 


fSi 


“GOTHAM  GOSSIP’* 

is  the  newsiest,  snappiest,  breeziest  and 
brightest  weekly  review  of  life  in  New 
York.  Makes  a  crackajack  feature  for  both 
daily  and  weekly  newspapers.  Only  one 
paper  in  a  town. 

National  News  Service 

9  E.  26th  Street,  New  York,  N.  Y. 


I  Tom  Pence,  the  debonair  and  versa- 
!  tile  journalist,  has  severed  his  connec- 
1  tion  with  the  Xew  York  Sun  znd  the 
Louisville  Courier-Journal  to  devote 
:  himself  unreservedly  to  boo.-ting  the 
j  Presidential  prospects  of  Gov.  Woodrow 
j  Wilson.  It  is  not  officially  stated,  but 
I  it  is  understood  in  the  Press  Gallery 
j  that  this  action  does  not  imply  any 
censure  of  Mr.  Watterson's  .attitude 
toward  Governor  Wilson.  It  is  also  un- 
I  derstood,  but  unofficially,  that 


<I 


Let  the  American  Ink  Co. 
of  New  York  City  be  your 
4-cent  inkman. 
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THE  GREATEST  GAINS 

THE  P.ROOKLYX  DAILY  TIMES  in  1911 
printed  620,381  agate  lines  more  advertising  than  in 
1910,  and  without  concession  of  any  sort  to  obtain 
“big  copy.”  For  many  years  it  has  been  known  as  a 
flat  rate  newspaper,  having  only  direct  results  to  at¬ 
tract  advertisers.  This  result  is,  therefore,  all  the 
more  remarkable,  and  shows  'I'he  Times  to  be  among 
the  leaders,  at  least  in  the  first  half  dozen,  in  the  en¬ 
tire  country  in  gains  made.  In  Brooklyn  it  leads  its 
nearest  competitor  by  95,160  lines. 

These  figures  are  the  more  remarkable  because 
the  Brooklyn  Times  has  no  Sunday  edition,  and  figures 
for  them  are  for  seven  editions  a  week,  and  include,  of 
course,  the  large  volume  of  advertising  of  a  Sunday 
newspaper. 

Of  the  Sunday  i)a])ers  making  gains  (all  in  the 
one-cent  field)  following  are  statistics  in  agate  lines: 

1911  1910  GAIN 

The  Brooklyn  Daily  Tunes  3,309,760  2,689,379  620,381 
The  Brooklyn  Standard  Union  5,400,894  4,875,673  525,221 
The  Brooklyn  Citizen  3,308,294  3,009,977  299,317 

THE  BROOKLYN  DAIIA'  TIMES  is  Brook¬ 
lyn’s  fastest  growing  newspaper,  both  in  circulation 
and  in  advertising.  The  substantial  increase  of  ad¬ 
vertising  in  1911  is  due  to  the  fact  that  advertisers 
know  it  produces  sustained,  profitable  results. 

INCREASE  IN  AVERAGE  NET  CIRCULA¬ 
TION  FOR  1911  WAS  75  PER  CENT. 


THE  BROOKLYN  DAILY  TIMES,  24-26  Broadway,  Brooklyn,  N.  Y. 

Foreign  Advertising  Representatives: 

I.  A.  KLEIN  F.  W.  HENKEL 

Metropolitan  Tower.  New  York  People’s  Ga*  Building,  Chicago.  III. 


HEARS!  IN  ST.  LOUIS. 

Foster  Coates  Says  That  the  Pub¬ 
lisher  Will  Soon  Add  Another 
Paper  to  His  String — Which  One 
No  One  Can  Tell — Hearst  Has 
Had  Names  of  St.  Louis  Examiner 
and  American  Copyrighted. 

It  looks  .ni  this  writing  as  though 
William  R.  Hearst  will  soon  own  a 
newspaper  in  St.  Louis. 

When  Roster  Coates,  one  of  Mr. 
Hearst's  ablest  lieutenants,  was  in  St. 
Louis  last  week  he  stated  in  an  inter¬ 
view  : 

“Xegotiations  have  progressed  suffi¬ 
ciently  far  to  warrant  the  statement  that 
Mr.  Hearst  will  he  here  soon  with  a 
newspaper." 

It  was  supposed  that  Mr.  Coates  re¬ 
ferred  to  the  Star,  hut  Xathan  Frank, 
publisher  of  the  Star,  denied  absolutely 
that  any  negotiations  were  on. 

Coates  is  one  of  the  leading  managers 
for  the  Hearst  newspapers,  and  made 
the  arrangements  for  the  New  Yorker 
when  he  started  his  publication  in  Bos¬ 
ton  several  years  ago.  His  time  is  di¬ 
vided  among  the  properties  of  Hearst 
in  Xew  York.  Boston,  Chicago.  San 
I'rancisco  and  Los  .\ngeles.  In  a  talk 
at  the  Jefferson  he  said  he  would  he  in 
St.  Louis  about  one  week. 

“I  do  not  know  anything  about  the 
arrangements  of  the  transfer,”  Coates 
said.  “That  is  not  in  my  department. 
You  see,  the  Hearst  newspapers  have 
grown  into  so  large  a  proposition  that 
diflferent  men  have  charge  of  the  vari¬ 
ous  phases  of  the  different  papers. 

LOOKING  OVER  THE  GKOl’NI). 

“I  am  here  to  look  into  the  general 
situation,  circulation  and  contracts.  The 
matter  of  the  purchase  of  the  property, 
I  presume,  is  in  the  hands  of  S.  S.  Car¬ 
valho,  general  manager,  and  in  charge 
of  affairs  next  to  Mr.  Hearst.” 

Asked  about  the  purchase  price  and 
other  matters  in  connection  with  the 
property,  Coates  replied  that  he  knew 
nothing  of  them.  He  did  not  know  what 
changes  would  be  made,  he  said,  but 
added  that  it  was  the  Hearst  policy  to 
bring  only  a  few  men — three  or  four — 
from  other  Hearst  papers  into  a  new 
town,  to  have  general  supervision  and 
carry  out  the  wishes  of  the  owner. 
Coates  did  not  know  whether  the  build¬ 
ing  would  be  taken  over,  or  just  when 
charge  would  he  taken  of  the  property, 
except  that  it  would  he  shortly. 

Mr.  Hearst  has  had  the  names  the  St. 
Louis  American  and  the  St.  Louis  Ex¬ 
aminer  copyrighted  for  several  years. 
While  not  knowing  how  many  papers 
would  be  established  at  first,  Coates  said 
he  thought  there  would  be  an  afternoon 
publication  with  a  Sunday  morning  edi¬ 
tion.  Eventually,  it  was  his  opinion 
there  also  will  be  a  morning  paper.  In 
all  cities  except  New  York  where  two 
papers  are  published,  the  morning  issue 
is  known  as  the  Examiner  and  that  in 
the  afternoon  as  the  .American. 


If  both  volume  and 
character  of  advertising 
unite — as  they  do  in  the 
columns  of  the  Evening 
Mail — is  it  not  well  for 
an  advertiser  to  use  such 
a  medium? 


THE  EVENING  MAIL, 
203  Broadway, 

New  York  City 


STAR-TELEGRAM’S  DINNER. 


Officers  and  Employes  Get  Together  | 
at  an  Annual  Feast. 

The  Fort  Worth  (Tex.)  Star-Tele- 
gram  gave  its  third  annual  dinner  to 
the  officers,  directors  and  employes  of 
that  paper  on  Jan.  15  at  the  Westbrook 
Hotel.  It  was  remarkevl  during  the 
dinner  that  practically  the  entire  list 
of  guests  was  present  at  the  first  ban¬ 
quet  in  1910. 

The  menu  contained  in  addition  to  a 
half-tone  picture  of  the  hotel  and  a  list 
of  the  good  things  provided  for  the 
feast,  a  picture  of  the  Star-Telegram 
office,  a  cartoon  by  Hefner  Blackman 
representing  “One  Subscriber”  being 
snowed  under  by  the  various  sections  of 
the  Star-Telegram’s  204-page  Develop¬ 
ment  edition,  a  fac-simile  reproduction 
of  the  front  page  of  that  number,  lists 
of  officers  and  employes  and  carriers,  i 

The  dinner  was  a  success  in  every ; 
respect.  Good-natured  rivalry  was  dis¬ 
played  by  the  various  departments  as  to 
the  relative  importance  of  each,  the  re¬ 
sponses  being  very  much  on  the  “grid¬ 
iron”  order,  although  a  number  of  talks 
were  congratulatory,  the  speakers  dwell¬ 
ing  upon  the  marked  progress  made  by 
the  paper  as  a  result  of  almost  perfect 
harmony  and  thorough  team  work. 


Invest  $1  in  The  Editor  and  Publisher. 


Dinner  to  Wm.  H.  Taylor. 

A  dinner  in  honor  of  Wm.  H.  Taylor, 
president  of  the  David  Williams  Co., 
publishers  of  the  Iron  .\ge.  Iron  Age- 
Hardware,  the  Metal  Worker  and  the 
Building  Age,  was  given  last  Saturday 
(Jan.  20)  evening  at  the  Hermitage, 
Forty-second  street  and  Seventh  ave¬ 
nue,  by  the  editorial  and  business  repre¬ 
sentatives  of  the  company.  About  forty 
members  of  the  two  departments,  sev¬ 
eral  of  them  from  other  cities,  were 
present  to  do  honor  to  their  chief.  The 
speakers  were  George  W.  Cope  and 
A.  I.  Findley,  editors  of  the  Iron  Age, 
the  former  being  toastmaster;  Charles 
S.  Baur,  advertising  manager ;  AI.  C. 
Robbins,  general  manager  of  the  com¬ 
pany;  R.  R.  Williams,  editor-in-chief  of 
Iron  .Age-Hardware,  and  Mr.  Taylor, 
the  guest  of  honor. 


The  U.  P.  A.  Blue  Book. 

I  he  Blue  Book  for  1912-13,  contain- 1 
ing  the  names  and  ratings  of  the  lead¬ 
ing  national  advertisers  of  the  United 
States,  published  by  the  United  Pub¬ 
lishers’  .Association,  of  which  Arthur 
Koppell  is  general  manger,  has  made 
its  appearance.  The  volume,  which  is 
compact  and  of  handy  size,  also  pre¬ 
sents  a  list  of  advertising  agents.  Copies 
are  loaned  to  the  members  of  the  asso¬ 
ciation  for  their  exclusive  use. 


FROM  FAR  OFF  CUBA. 


The  Cuban  Sugar  Review,  a  New¬ 
comer  in  the  Publication  Field — 
Col.  T,  J.  Keenan  in  Havana  on 
His  Way  to  the  Isle  of  Pines — 
Dinner  to  the  Villaverdes. 

{Special  Correspondence.) 

Havana,  Cuba,  Jan.  10. — The  Cu¬ 
ban  Trades  Publications  Co.,  Ltd., 
of  which  a  former  member  of  the 
Diario  de  la  Marina  staff,  Antonio  C. 
Taybo,  is  president,  is  preparing  to 
establish  the  Cuban  Sugar  Review 
(La  Cana),  a  weekly.  .A  number  of 
well-to-do  planters  and  refiners  of  the 
island  are  supporting  the  enterprise,  the 
success  of  which  seems  to  be  assured. 
It  will  be  published  in  Havana,  from  its 
own  presses,  and  edited  by  an  American 
newspaper  man,  an  expert  on  Cuba  and 
Latin-.America,  formerly  connected  with 
Spreckels'  San  Francisco  Call  and  lead¬ 
ing  New  Orleans,  Washington,  New 
York  and  London  dailies. 

Col.  T.  J.  Keenan  of  Pittsburgh,  Pa., 
vice-president  of  The  Editor  and 
Publisher,  who  is  largely  interested  in 
the  Isle  of  Pines,  where  he  has  a  lovely 
winter  home,  was  in  Havana  yesterday 
en  route  to  that  popular  Caribbean 
paradise,  which  to  his  influence  largely 
owes  its  wonderful  development  and 
present  popularity. 

The  Siianish  merchants  of  this  city 
interested  in  the  publication  of  the 
newspaper  Cuba  last  night  gave  a  ban¬ 
quet  in  honor  of  Senor  Jpse  Maria  Vil- 
laverde,  general  manager  of  the  publi¬ 
cation  and  Editor-in-Chief  M.  M.  Villa- 
verde.and  Serrano,  managing  editor.  The 
Villaverdes,  who  were  exiled  by  Presi¬ 
dent  Gomez  and,  later,  permitted  to  re¬ 
turn,  have  since  their  arrival  been  warm¬ 
ly  received,  and  the  circulation  of  their 
paper,  which  prints  both  an  evening  and 
a  morning  edition,  is  daily  growing. 
Their  associate.  Francisco  Serrano, 
edited  a  Socialistic-Republican  news¬ 
paper  in  Madrid,  which  was  suppressed 
by  Premiar  Canalejos  some  time  since, 
when  he  wa.s  expelled  from  Spain  and 
ticketed  to  Havana  by  the  Madrid  Gov¬ 
ernment.  He  is  a  famous  swordsman 
and  has  fought  thirteen  duels  in  his 
day. 

Members  of  the  staff  of  La  Discus¬ 
sion.  the  organ  of  the  Veterans’  Asso¬ 
ciation,  which  now  inspires  the  policy 
of  the  Gomez  administration,  gave  their 
chief.  Col.  Manuel  Maria  Coronado, 
editor  and  proprietor,  a  banquet  to¬ 
night.  Dr.  Mario  Garcia-Kohly,  Secre¬ 
tary  of  Public  Instruction  and  Fine 
Arts,  a  former  reporter  and  political 
writer  on  the  paper,  was  among  the 
guests  and  spoke  on  “The  Power  of  the 
Press  in  Latin-.American  Republics.” 

George  Eugene  Bryson. 


The  Omaha  (Neb.)  Tribune,  for 
thirty  years  published  as  a  German 
weekly,  will  on  March  14  become  a 
daily. 
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THE  EDITOR  AND  PUBLISHER. 


JaMARS-  27. 


RORF.RT  WF.XTWORTII  FLOYD, 

MANAGER  DEPARTMENT  OF  t'ORRESP,  NUENt  E,  SOLIC  ITATION  AND  GENERAL  PROMOTION 
WORK  OF  THE  WoMAN’s  WORLD. 


SOME  SELLING  POINTS 


For  the  Advertising  Manager  to 
Think  About  in  Running  His  De¬ 
partment — Importance  of  Co-oper¬ 
ation  with  Sales  Department — How 
Trade-marks  Give  Value  to  Goods. 
Rdlicrt  Wentworth  Fluyd.,  who  is 
maiiager  of  the  department  of  corre- 
-pondence,  solicitation  and  tieneral  pro- 
iinR.on  work  hy  correspondence  for  the 
W  oinans'  W'orid,  with  headquarters  in 
.\ew  York,  spoke  on  the  "Relationship 
lletween  the  Sales  and  AtlvertisisiiR  De- 
l.artnients,”  Itefore  the  I  wenty-third 
Street  \  .  M.  t'.  A.  clas'  in  advertising 
I'll  W  edne-day  evening.  His  remarks 
were  in  part  as  follows : 

The  sales  and  advertising  deiiartineiits 
need  each  otiier.  tjuite  tOMUleiitly  tlie 
sales  uiauager  s.iys  the  advertising  man¬ 
ager  is  a  theorist.  The  advertising  man¬ 
ager,  on  his  pan,  sa.vs  the  sales  manager 
is  “a  low-hrow  rough  ins'k."  Sometimes 
liotli  aie  eorreet. 

Not  so  long  ago  the  Isiss  usiai  to  ligiire  : 
"Well,  (’oiisin  .lohn  Is  no  giswl  on  the 
road  autl  he  eannoi  add  up  a  eoliiinu  of 
ligmvs— tiH)  had  he  has  a  soit  siiot  on 
Ills  head  and  adilieted  to  lits.  tiiiess,  we 
will -make  him  advertising  manager." 

Do  not  underestimate  the  value  of  cs- 
lK‘rieiu-e  in  all  lines.  Too  frequently  these 
two  managers  do  not  know  eiioiigli  about 
••aell  other’s  problems  to  eo-oiierate. 

Ol.iriVO  TIIK  llll.NT  OK  VIKW. 

In  every  position  one  should  apiireciate 
lhai  aliiiosi  everyone  else  knows  soine- 
thing,  and  we  should  extract  that  some- 
ihing  as  painlessly  as  possible.  In  sifting 
another  man’s  views  we  shoiihl  never  for¬ 
get  his  iHiiiit  of  view,  because  until  a 
man’s  iMiiut  of  view  is  know  11  his  eon- 
elusions  are  often  hard  to  ajqireeiale. 
-Vugustus  Thomas  once  said  he  knew  a 
man  whose  sole  aiubition  was  to  lKH.‘ome 
an  ex-eonvict.  That  man  bail  been  sen¬ 
tenced  to  a  life  term. 

.Vs  a  matter  of  fact,  the  sales  manager 
can  only  secure  distribution,  while  the 
advertising  manager  has  to  be  depended 
upon  to  sei-ure  the  dem.ind.  Distribution 
tills  the  retailer’s  shelves  —  demand 
empties  them.  Hut  the  sales  manager  has 
things  to  face  which  are  not  found  in 
economics.  He  faces  the  anomalous  i-oti- 
ditiou  of  marketing  goods  through  com¬ 
petitors,  1  lueau  the  manufacturing 
joblaT,  or  one  with  his  own  private  brand. 

Say  a  manufacturer  creates  a  demand 
foi  .'loiies'  Hair  I'olisli — Smith’s  Hair 
Kiiamel  is  also  advertised  ;  laitli  send  fhc|r 
missionary  orders  to  the  jobber,  who.  if 
he  can,  substitutes  his  own  brand  of 
hair  gloss. 

One  id'  the  largest  wholesalers  in  the 
world  has  reiiuitly  circularized  all  the 
retailers  with  whom  he  diH's  business  to 
the  effect  that  from  that  ilate  on  he  pro- 
iuised  to  h. indie  only  gisals  bearing  bis 
own  trade-mark. 

Ki.i.MiN.VTiox  OF  TiiK  .loimtat. 

We  need  not  expeet  to  si*i‘  the  elimina¬ 
tion  of  the  jobber,  however,  so  long  as 
the  ItHi-pound  Ireight  rate  exists,  and  so 
long  as  manufacturers  find  it  better  to 
put  up  with  lost  motion  anil  carry  twenty 
to  l,t>iJ  aceounts  on  their  books  instead  of 
2.000  to  100,000.  which  would  lie  tht 
case  if  they  dealt  with  the  retailer  di¬ 
rect.  But  the  wholesaler  need  not  be 
looked  to  0>r  any  particular  help  in  mar¬ 
keting  any  jiarticular  brand.  It  is  inter¬ 
esting  to  note  in  connection  with  dealing 
li.rect  with  the  retailer  how  the  value  of 
a  •’rating’’  deiiends  on  where  the  business 
is  located. 

1  had  the  misfortune  to  be  a  credit 
manager  where  we  dealt  largely  direct 
with  the  retail  trade,  and  my  experience 
was  that  a  rating  of  $1.<NN)  in  a  small 
town  was  better  than  a  $.’i,<l00  rating  in 
a  large  city. 


A  CLASS  PUBLICATION 

with  a 

QUALITY  CIRCULATION 

This  is  “The  New  Age,"  the  KstionsI 
Masonic  Magazin^  owned  and  published 
by  the  Supreme  Council,  3Sd  Degree,  of 
the  Ancient  snd  Accepted  Scottish  Rite  of 
Freemssonry,  for  the  Southern  Jurisdiction 
of  the  U.  S.  A. 

The  rcsders  of  The  New  Age  Msgazine 
have  financial  means  and  influence  in  the 
communities  where  they  live. 

Having  money  to  spend,  isn’t  it  reason¬ 
able  to  presume  that  they  will  give  prefer¬ 
ence  to  advertisers  in  their  own  organ?  Try 
it  and  see.  The  results  will  surprise  you. 

The  New  Age  Magazine 

No.  1  Madison  Ave.,  Now  /ork  City 


.ll'UOl.I.NG  THE  lIKIlEltS. 

But  to  return  to  the  subjtH-t.  Some 
time  ago  a  number  of  salc.s  managers,  of 
whom  1  was  one,  got  together  and  com¬ 
pared  notes.  We  found  that  tlie  orders 
taken  by  our  missionary  salesmen  were 
being  niisliaiidled  to  an  enormous  extent 
— from  forty  jicr  cent,  to  sixty  per  cent, 
"turning  up  lost.” 

That  is  to  say,  we  sales  managers  were 
sending  our  salesmen  out  on  tlie  road: 
they  would  take  orders  from  the  retail 
stores  for  our  resiiective  lines  of  goods 
and  turn  tliese  orders  over  to  be  filled 
tlirougb  tlie  wholesaler.  Wbar  happened  1 
then’/  We  found  that  minibi-rless  retail¬ 
ers  had  an  understanding  with  the  whole¬ 
saler  (through  whom  the  orders  were 
siippo.sed  to  be  filled)  to  disregard  any 
order  not  signed  in  a  certain  way ;  we 
found  that  many  wholesalers  were  turn¬ 
ing  over  these  orders  to  their  own  sales¬ 
men  "for  verification,”  which  quite  often 
meant  that  their  salesman  would  call 
iiIKin  the  retailer  with  our  order  and  get 
the  jirivate  brand  of  the  wholesaler  sub¬ 
stituted  for  ours — on  which  there  was 
naturally  more  profit.  It  is  interesting  to 
note  that  this  association  of  sales  maii- 
iigi-rs  riHluccd  the  average  loss  of  mis¬ 
sionary  orders  down  to  from  nothing  to 
twM)  .and  one-half  per  cent,  inside  of  six 
or  seven  months. 

E.MITYIXO  AXI)  FIIJ.IXG  THE  SHELVES. 

But  the  advertising  manager  can  go 
even  further  than  to  "empt.v  the  shelves” 
— he  can  fill  them.  By  the  creation  of 
demand  he  can  secure  distributiop,  pro¬ 
viding  he  knows  salesmanship. 

In  one  instance  an  advance  sheet — be¬ 
fore  advertising  was  even  inserted — 
brought  orders  for  two  and  one-lialf  car¬ 
loads  of  a  food  product  inside  of  ten  days, 
paying  its  cost  of  $3,500  out  of  the  profit. 


I  know  another  sheet  sent  out  to  ^.a.ilOO 
retailci's  which  did  not  product  a  single 
reidy. 

Tell  years  ago  anyone  who  dreaiiiod  of 
sidling  siloes — getting  dealers  to  stock 
tlieiii— witlioiit  a  salesman  would  liave 
bi'i'ii  ilcclarcii  insane;  yet.  one  coiiceru  re¬ 
cently  express  rimicil  a  sanqile  trunk  and 
niniled  tlie  key  from  one  dealer  to  an¬ 
other.  'i'beir  selling  cost  was  rciiiii'eii.  I 
unilcrstanil,  from  seven  jH'r  cent,  to  about 
two  and  oiie-lialf  per  cent. 

.Vdvertising  is  the  one  road  to  mercan¬ 
tile  success  which  no  comhiiiation  of  capi¬ 
tal  or  no  trust  can  block.  Without  this 
asset  consider  the  i»ositioii  of  a  niamifac- 
turer  who  markets  liis  wares  Hiionymously 
— tlirough  the  wholesaler  ami  under  the 
wholesaler’s  brand.  He  is  doing  business 
on  l.STH  lines  or  before.  In  the  good  old 
days  it  took  years  iiiion  years  of  ilry-as- 
dust  fourteen  hours  a  day,  iieiin.v-clipi'ung, 
health-shattering  effort  to  build  up  a  suc¬ 
cessful  business. 

THE  MAXl  F.VCTrilEK’s  PLIGHT. 

Build  up?  Yes.  built  uj»on  what?  The 
consumer  does  not  know  him.  ’lie  retailer 
does  not  know  him,  and  when  .some  other 
fellow  offers  the  wholesaler  something 
■fiiat  liHiks,  feels  or  tastes  about  as  gooil. 
at  a  lower  price,  ami  the  whni  -aler  closes 
with  him.  where  does  that  manufacturer 
stand? 

Truly,  he  has  his  plant,  ami  eTiqiloyes 
expert  ami  gray  in  his  service.  He 
is  insured  against  fire,  hut  not  in¬ 
sured  ngaiiist  a  wor.se  annihilation — the 
sliattering  of  his  whole  business  firma¬ 
ment.  The  advc-rtiseil  trade-mark  is  an 
insuraiii'e  jailic.v  of  business  suecess.  Tlie 
manufaetiirer  can  at  any  time  sell  his 
“liolic.v” — his  advertised  trade-mark — for 
as  much  or  more  than  he  could  get  for  his 
factory.  I  have  been  told  that  a  million 


dollars  per  letter  was  offered  for  the 
trade-mark  "Ivory  Soap’’  ami  was  re¬ 
fused. 

When  the  wliolesaler  turns  him  down, 
how  is  lie  to  reacli  consumers  who  never 
lieard  of  his  goods’;  Through  retailers 
who  are  not  at  all  interested — 'iind  other 
wholesalers  who  say,  "Create  the  remaml 
ami  we’ll  talk  to  .vou.”  Dr  else  the  whole¬ 
saler  throws  out  some  otlier  anonymous 
mauufactiirer — who  has  been  supplying 
them— ami  takes  your  output  for  less 
than  .vou  can  afford  to  sell  it.  Had  this 
trade-mark  Ih’iui  advertised,  no  conibina- 
tioii  of  the  siih-ilistrihiiting  im-chaiiisni  01 
’incrcliamlizing.  the  wholesaler  or  the  re¬ 
tailer.  could  have  defeated  him. 

IDEXTIFY  Ylll'K  GIMIDS. 

To  those  who  arc  marketing  their  goods 
iiiiidentificil  1  would  .say.  hy  all  means  in 
time  of  peace  prepare  for  war.  In  some 
way  construct  your  goods  so  tliat  they 
may  he  quickly  iile’otificil  in  the  minds  of 
the  consumer,  if  it  were  only  the  style 
of  a  button  liole.  or  a  metlioil  of  inicking 
which  would  identify  your  goods  to  coii- 
sumevs  who  liavc  been  using  them  ami 
been  satisfied  witli  them. 

In  the  case  of  a  commoility  like  collars 
or  shoes,  the  chances  are  that  no  amount 
of  advertising  would  increase  the  total 
volume  of  sales  of  either  sIur's  or  collars 
in  this  countr.v — it  woiilil  sinqilj’  decide 
what  concern  should  supiily  the  majority 
of  that  demand. 

Twenty  .vears  ago  neither  the  retailer 
nor  the  consumer  hail  much  cliaiice  of 
knowing  who  made  tlie  goods  they  bought 
— they  bought  hy  price,  not  hy  name. 
Then  a  man  might  go  in  ami  buy  a  couple 
of  fifteen-cent  collars,  or  a  pair  of  fonr- 
ilollar  shot's.  To-day  he  asks  for,  say, 
.Arrow  collars  or  the  Walkover  shoe. 

How  many  mattrc.ss  manufacturers  do 
you  suppose  there  are  listed  in  Dun’s 
Book  in  this  iDuntry?  Twelve  liunilreil. 
Ami  you  only  reineinher  the  naiiio  of  one. 
If  you  were  going  to  luiy  a  mattress  you 
would  iirohably  buy  his  make.  Consider 
any  nationally  ailveiTised  traile-niarked 
article.  Wlnit  had  tliis  to  offer  tlie  re¬ 
tailer  which  anonymous  goods  have  not? 
Like  coined  silver  or  gold,  consumer 
identified  gisals  have  stanilaril  value 
should  the  merchant  he  forced  to  realize 
on  his  stock  unexpectedly. 

FATE  OF  I  X TIIADE-.MAICKEI)  laMlD.S. 

Wlicre  an  unlrailc-markcil  shoe,  velvet, 
coffee  pot  or  fisulstuff  would  he  auctioiicil 
off  at  any  old  price,  a  nationally  adver¬ 
tised  trade-mark  means  nationally  known 
value  and  selling  price.  When  a  retailer 
figures  un  liis  assets  and  liabilities  tliosc 
goods  with  national  advertising  heiiind 
tliem  "stand  him  in”  (iractically  what  lie 
paid  for  them,  while  the  “just  as  good” 
stuff  would  fetch  hut  a  small  percentage 
of  its  original  cost. 

What  is  relationship  between  sales  and 
advertising  dejiartments?  It  <hangei 
every  day.  Tiiey  were  cousins  .vesterilay, 
brothers  to-da.v  anil  perliaps  Siamese 
Thvins  to-morrow. 

Lord  Byron  says,  man  must  serve 
his  time  to  every  trade,  save  censure ; 
critics  all  are  read.v-maile.”  But  there 
are  two  kinds  of  criticism — one  valuable 
and  the  other  seldom  so.  It  is  far  easier 
to  destroy  than  to  create,  and  destructive 
criticism  is  consequently  a  drug  on  the 
market,  while  constructive  criticism  is  a 
very  rare  bird. 

Cultivate  constructive  criticism.  There 
is  nothing  more  appreeiateil  anil  nothing 
which  is  better  mental  training  than  not 
simply  to  say  “Such  and  such  a  thing  is 
rotten.”  but  “I  should  do  it  in  this  or 
that  way,  which  seems  bettor  to  me. 


May  Stuff  Mail  Boxes  No  More. 

The  municipal  govcninieut  of  Cedar 
Raiiiils  has  passed  an  ordinance  prohih- 
i;ing  tile  iilacing  of  circulars,  patent 
medicine  advertisements,  hand  hMls  or 
advertising  matter  of  any  kind  in  a  mail 
box.  unless  it  is  contained  in  an  en¬ 
velope. 


Pacific  Coast 


covers  its  field  so  thor¬ 
oughly  and  entirely  as 
does  the 

San  Diego  Sun 


Janl'aky  27,  1912. 
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The  Year’s  Record 

OF 

The  Boston  Herald 


In  1911  THE  HERALD  passed  the  100,000  mark  in 
paid  circulation. 

It  carried  3,184.8(39  lines  of  paid  advertising;. 

In  the  last  three  months  of  the  year  it  showed  an  in¬ 
crease  of  62  per  cent,  over  the  corresponding  three 
months  of  1910.  The  next  highest  paper  in  Boston 
made  a  gain  for  this  period  of  15.1  per  cent. 

December  was  the  biggest  closing  month  of  any  year 
with  THE  HERALD  in  five  years. 

On  THE  SUNDAY  LIERALD  the  increase  in  circu¬ 
lation  was  16.6  per  cent,  in  two  months,  d'he  Sun¬ 
day  circidation  now  is  over  70,000. 

In  financial  advertising  THE  HERALD  led  all  of  the 
Boston  papers  printing  daily  and  Sunday  editions. 
Its  nearest  competitor  was  37,000  agate  lines  behind. 

THI^  HERALD  is  second  to  no  paper  in  Boston  in 
giving  satisfaction  to  advertisers. 


It  is  Bigger,  Better,  Healthier  than  Ever 


BOOSTS  WOMAN’S  WORLD. 


How  R.  W.  Floyd  Became  An  Ad¬ 
vertising  Promoter. 

Robert  Wentworth  Floyd,  whose  por¬ 
trait  appears  upon  the  opposite  page,  is 
regarded  as  one  of  the  bright  lights  in 
ihe  advertising  fields  of  New  York.  - 

-Mr.  Floyd’s  business  experience  began 
eighteen  years  ago,  when  he  served  for 
some  time  as  paymaster  and  represen¬ 
tative  on  construction  for  Fngineering 
Works.  ! 

In  18!»G-7  he  visited  Central  .\merica 
and  made  an  investigation  of  the  rub¬ 
ber  plantations  and  trade  conditions. 
Later  he  was  connected  with  Carter, 
Rice  &  Co.,  wholesalers  in  flat  paper,  of 
Boston. 

For  a  time  he  was  purchasing  agent 
for  the  Savage  .\rms  Co.,  and  then 
joined  the  staff  of  John  Brisben  Walker, 
when  he  was  conducting  the  Cosmopoli¬ 
tan  Magazine,  Phillips  Manor  Land  Co. 
and  the  Mobile  Company  of  America. 
For  five  years  Mr.  Floyd  was  the  man¬ 
ager  of  advertising,  sales  and  credits 
of  the  Stollwerck  Bros.,  manufacturers 
of  cocoa  and  chocolate  package  goods. 
He  was  one  of  the  founders  of  the  New 
York  Association  of  Matiufacturers’ 
Representatives  and  ati  officer  of  tiie 
association  until  made  ineligible  ny 
change  of  business. 

From  190!)  to  1911  he  was  in  the  ad¬ 
vertising  department  of  the  Butterick 
Publishing  Co.,  where  he  looked  out  for 
the  trade  aid  work  for  Mr.  Black  and 
acted  as  manager  of  advertising  promo¬ 
tion  for  Mr.  Frothingham. 

Recently  Mr.  Floyd  was  engaged  ny 
the  Woman’s  World  to  take  charge  of 
its  promotion  work  by  correspondence 
and  its  trade  aid  department,  with  head¬ 
quarters  in  New  York. 

Mr.  P'loyd  is  a  clear  thinker,  a  force¬ 
ful  writer,  and  possesses  marked  origi¬ 
nality  in  handling  promotion  work.  His 
experience  as  a  sales  manager  he  fin  is 
a  valuable  asset  in  producing  copy  that 
has  “life”  in  it. 


CHANGES  IN  INTEREST. 

Waun’akee,  Wis.  —  The  MeWatty 
Publishing  Co.  has  purchased  the 
Waunakee  Index,  a  weekly  newspaper. 

Ouray,  Colo. — The  Plaindealer  was 
recently  sold  to  O.  F.  Wintermeyer  and 
C.  A.  Griffith. 

Lebanon,  Tenn. — The  Democrat,  one 
of  the  county’s  leading  weeklies, 
changed  hands  January  16.  E.  E.  and 
.•\.  A.  Adams  are  the  present  owners 
of  the  paper. 

Norwood,  O. — The  Gazette,  issued  by 
a  company  of  which  F.  C.  Workman 
was  president,  has  been  sold  to  a  group 


Did  you  celebrate  Ben  Franklin's  Birthday? 

Many  printers  did,  and  you  should  read 
about  the  commemorative  dinners  and  cost  con- 
jfresses  in  the 

February  number  of 

The  American 
Printer 

There  are  several  splendid  articles  on  obtain¬ 
ing  and  creating  business;  a  calendar  form- suit¬ 
able  for  St.  Valentine’s  advertising  has  been 
designed  especially  for  the  use  of  its  readers; 
there  is  a  showing  of  holiday  greetings; 
another  article  on  estimating  by  the  square 
inch;  inside  facts  about  operating  a  big  lino- 
tyf>e  composition  plant;  a  page  of  efficiency 
ideas;  instruction  in  presswork  and  typography; 
wood  cuts  are  coming  back,  they  say;  more 
queer  and  funny  things;  more  than  a  hun- 
nred  sets  of  specimens  are  reviewed;  some 
have  been  reset  and  printed  in  color;  some 
truths  about  nine  printers;  lots  of  other  good 
reading  and  plenty  of  illustrations. 

Do  you  read  The  -\merican  Printer? 

Send  thirty  cents  for  a  sample  copy  of 
the  Feb^'uary  number  uow^  or  three 
dollars  for  a  year’s  subsaiption. 

Oswald  PabKshiBf  Co.,  25  City  Hall  Place,  New  York  City 


of  Republicans  who  will  continue  its 
publication. 

Seneca,  Kan. — G.  C.  Adriance,  who 
has  had  charge  of  the  Courier-Demo¬ 
crat  for  the  past  two  years,  has  sold 
the  plant  to  G.  W.  Willis. 

West  Chester,  Pa.^ — William  H. 
Hodgson  has  disposed  of  his  interest  in 
the  Daily  Local  News  to  a  company 
of  which  he  is  president. 

Green SBURC.,  Pa. — It  is  semi-officially 
reported  that  the  Pennsylvania  Argus, 
owned  by  the  John  M.  Laird  Sons,  has 
been  purchased  by  a  symlicate  of  West¬ 
moreland  County  Democrats,  composed 
of  Squire  J.  Q.  Truxal,  C.  Ward 
Eicher  and  S.  A.  Kline,  with  a  view  to 
transforming  it  into  a  daily  paper.  The 
.Argus  is  one  of  the  best  weekly  publi¬ 
cations  in  the  State. 

Monrovia,  Cal. — The  Messenger,  a 
weekly  newspaper,  has  been  sold  by 
Homer  Fort,  who  purchased  it  only  a 
few  weeks  ago,  to  E.  N.  Chickering. 

Clinton,  Okla. — Henry  Bulow  has 
bought  the  Chroncile,  and  is  editor  and 
proprietor  of  that  paper. 

Roscommon,  Mich. — A  deal  has  been 
closed  whereby  the  Roscommon  News 
will  be  consolidated  with  the  Roscom¬ 
mon  Herald. 

North  Kossiith  County,  la. — Ed¬ 
ward  Thraves,  proprietor  of  the  Rec¬ 


ord,  has  sold  the  paper  to  his  brother, 
Giis  Thraves. 

Racine,  Wis. — The  Slavic,  the  oldest 
Bohemian  newspaper  in  the  United 
States,  was  sold  recently  by  Joseph 
Stehlik  &  Co.  to  L.  J.  Tupy  and  V. 
Ruzicka,  of  Chicago. 

St.  Croi.x  Falls,  Wis. — The  Standard 
Press,  a  weekly  newspaper,  has  been 
purchased  by  (i.  W.  Thompson,  of  St. 
Paul. 

Grand  .Junction,  Colo. — Harry  A 
Neel,  the  “Hears!  of  the  Western 
Slope,”  has  sold  his  four  weekly 
papers,  the  Grand  Valley  -News,  Eagle 
County  Times,  New  Castle  Democrat 
and  Garfield  County  News,  to  the  Rev. 
John  Winterbourne. 

Montclair,  N.  J. — Percival  Muliken, 
city  editor  of  the  Flushing  (N.  Y.) 
Journal,  and  Clifford  B.  Bowne,  his 
assistant,  have  purchased  the  Montclair 
Herald,  a  weekly  newspaper. 

Walton,  Ga. — The  News,  31  years 
of  age,  has  been  sold  by  Joseph  H. 
Felker  to  Messrs.  E.  A.  Caldwell  and 
C.  G.  Hester,  who  for  five  years  have 
been  leasing  the  paper  from  Mr.  Felker. 


New  Georgia  Paper. 

The  Normandy  Park  (Ga.)  Press  is 
a  newcomer  in  the  new'spaper  field.  It 
consists  of  four' pages,  well  filled  with 
advertising  and  local  matter.  A.  M. 


Bennett  is  the  editor  and  J.  R.  Ballen- 
ger  is  the  business  manager.  While 
Normandy  Park  has  not  yet  attained  the 
dignity  of  a  metropolis,  its  citizens  are 
wide  awake  and  appreciate  a  live  local 
paper. 

OBITUARY  NOTES. 

Major  Enos  Lewis  Christman,  who 
'  was  the  first  to  publish  a  daily  news¬ 
paper  in  Washington  County,  Pa.,  and 
established  the  first  daily  newspapers  in 
western  Pennsylvania  outside  of  Pitts¬ 
burgh,  (lied  in  Washington,  Pa.,  Jan.  11, 
at  the  age  of  eiglity-four.  He  went  to 
California  during  the  gold  rush  of  1849, 

■  where  he  struck  a  find  that  made  him 
rich.  In  1850  he  published  the  first 
i  newspaper  in  Califo.n'a.  known  as  the 
Sonora  Herald.  The  following  year  he 
came  East  and  settled  in  Washington, 
where  he  purchased  an  interest  in  the 
Commonwealth,  which  was  later  con- 
I  solidated  with  the  Washington  Reporter. 
During  the  Civil  War  he  went  to  the 
front,  where  he  became  captain  of  Com- 
!  pany  K,  14th  Regiment,  and  afterwards 
I  major. 

'  Edmond  Conrad,  editor  of  the  Mc- 
'  Veytown  (Pa.)  Journal,  died  at  his 
home,  that  city,  Jan.  18,  after  a  year’s 
I  illness  from  brain  trouble. 

Ralph  W.  Hall,  a  popular  newspaper 
man  of  Utica,  died  in  that  city  last 
week.  He  started  in  as  a  reporter  on 
the  Herald  Dispatch,  where  he  became 
sporting  editor,  and  later  was  town  edi¬ 
tor  of  the  Utica  Sunday  Tribune.  For 
several  years  he  filled  the  position  of 
official  scorer  of  the  New  York  League 
baseball  games  in  Utica. 

H.  H.  Murphy,  who  was  connected  at 
various  times  with  the  Fort  Worth 
'  (Tex.)  Gazette,  the  Waco  Examiner, 
the  Houston  Post  and  the  San  .Antonio 
,  Express,  and  who  for  the  last  nine  years 
was  engaged  in  newspaper  work  in  St. 

I  Louis,  died  in  that  city  Jan.  15. 

I  Alfred  Paschall,  formerly  editor  of 
I  the  Doylestown  (Pa.)  Intelligencer, 
j  died  at  his  home  in  West  Chester  Jan. 

'  16.  For  several  years  previous  to  his 
death  Mr.  Paschall  was  connected  with 
!  the  advertising  branch  of  the  Sharpless 
;  Co.  in  West  Chester. 

Francis  F.  Patterson,  formerly  owner 
i  of  the  Bridgeton  Chronicle,  Trenton 
True  Democrat  and  Newark  Evening 
:  Courier,  is  dead.  Mr.  Patterson  also 
;  established  the  Newark  Sunday  Call, 
j  but  on  account  of  the  ill  health  of  his 
i  wife  sold  out  and  joined  the  staff  of  the 
I  Philadelphia  Press.  In  1889  he  estab- 
i  lished  the  Sunday  Review  in  Camden 
I  and  in  1893  assumed  editorial  control 
I  of  the  Camden  Telegram,  which  was 
j  merged  with  the  Camden  Daily  Post  in 
I  1898.  He  was  collector  of  the  port  at 
:  the  time  of  his  death. 


IN  KANSAS 

I  1  There  is  more  money  per  capita  to-day 
i  than  ever  before  in  the  State’s  history,  and 
I  Kansas  people  are  “good  spenders.”  The 

TopeKa 
I  Daily*  Capital 

uarantees  a  circulation  in  excess  of  S8,600. 
t  reaches  every  post  office  in  Kansas,  and 

I  is  the  only  Kansas  daily  with  State-wide 
circulation;  the  only  Topeka  daily  which 
gives  definite  circulation  statement. 


PnbUakcr 


Wm.  T.  Laing  Flatiron  Bldg.,  N.  Y.  City. 
J.  C.  Feelky,  Hartford  Bldg.,  Chicago. 
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NEWSPAPER  WEALTH. 

It  is  reported  in  London  that  the  es¬ 
tate  of  the  late  Henry  Labouchere,  the 
editor  of  Truth,  will  amount  to  nearly 
$10,000,(t(M.i.  If  this  is  true  Mr.  Labou- 
chcre  was  one  of  the  wealthiest  journal¬ 
ists  who  have  ever  lived. 

Until  within  a  comparatively  few 
years  a  millionaire  newspaper  editor  or 
publisher  was  unknown.  The  old-time 
journalist  never  expected  to  get  rich. 
If  he  made  enough  money  to  pay  his 
bills  and  keep  his  family  in  decent 
fashion  he  was  satisfied. 

Men  of  large  wealth  never  looked 
upon  newspapers  as  desirable  invest¬ 
ments,  except  for  the  purpose  of  fur¬ 
thering  their  ambitious  schemes.  If 
they  wanted  to  go  to  Congress,  or  be¬ 
come  governors  of  States ;  if  they  had 
social  aspirations,  or  were  possessed  of 
a  hobby  that  they  wanted  to  ride,  the 
ownership  of  a  newspaper  was  regard¬ 
ed  as  desirable,  even  if  it  did  cost  them 
a  pretty  penny  to  run  it.  .\s  a  source 
of  income,  however,  journalism  did  not 
appea'  to  them. 

It  IS  gratifying  to  all  of  us  who  hap¬ 
pen  to  be  engaged  in  the  business  to 
know  that  newspaper  publishing  to-day 
is  a  money-making  occupation,  and 
therefore  appeals  to  capitalists  as  it 
never  has  l)efore.  The  number  of  news¬ 
paper  properties  that  are  worth  a  mil¬ 
lion  dollars  each  is  rapidly  increasing. 
There  is  not  a  daily  of  high  standing 
in  New  York,  Philadelphia,  Chicago,  St. 
I,ouis  or  Boston  that  couLl  be  pur¬ 
chased  for  that  amount  of  money.  Even 
in  smaller  cities  there  are  several  news¬ 
papers  that  are  rated  at  a  million  dollars 
or  more,  and  earn  substantial  dividends 
upon  that  sum. 

VVhat  has  brought  about  this  change 
in  values?  It  is  not  the  growth  in  popu¬ 
lation;  it  is  not  the  improvements  made 
in  press  or  composing  room  eciuipment, 
or  in  increased  facilities  for  gathering 
the  news.  .Ml  these  have,  of  course, 
contributed  their  share,  but  the  greatest 
factor,  it  seems  to  us.  has  been  the  in¬ 
troduction  in  newspaper  offices  of  eco¬ 
nomical  and  thoroughly  up-to-date  busi¬ 
ness  methods,  combined  with  the  amaz¬ 
ing  growth  of  advertising  patronage. 

Slipshod  management  of  newspaper 
properties  is  no  longer  tolerated,  even 


in  country  weekly  offices.  No  industry 
is  to-day  more  carefully  conducted.  If 
a  man  does  not  possess  administrative 
business  ability  he  will  inevitably  fail  as 
a  publisher.  Competition  is  keen,  and 
the  standard  is  continually  l)eing  raised. 
The  percentage  of  newspaper  failures 
is  remarkably  small,  and  most  publica¬ 
tions  pay  their  owners  good  returns  on 
the  capital  invested. 

Joseph  Pulitzer's  income  from  the 
New  ^'ork  World  was  for  many  years 
previous  to  his  death  over  a  million  dol¬ 
lars  a  year.  James  Gordon  Bemet's 
.New  York  Herald  has  yielded  in  the 
vicinity  of  a  million  dollars  for  upwards 
of  twenty  years.  The  Boston  (ilobe 
earns  for  its  owners  nearly  as  much  as 
either  the  World  or  the  Herald.  Mr. 
Hcarst's  income  from  his  newspaper 
prop.rties  is  estimated  at  above  two 
million  dollars. 

Newspapers  are  conducted  on  saner 
lines  than  formerly,  and  are  therefore 
less  liable  to  violent  tluctuations  in  in¬ 
come.  Dependence  is  no  longer  placed 
upon  politics  as  a  source  of  income,  and 
party  organs  are  rapidly  disappearing. 
Defeat  at  the  polls  does  not  mean  lean 
years  until  the  party  gets  back  into 
office. 

The  newspaper  that  prints  the  news 
of  the  day  accurately,  that  tells  the  truth 
fearlessly,  that  is  public  spirited  and 
enterprising  is  as  sLablc  ar.  investment 
as  any  other  industry,  and  pays  pro¬ 
portionately  as  good  returns. 

SOME  SIGNIFICANT  FIGURES. 

That  mil  was  a  prosperous  year  for 
the  leading  newspapers  of  the  conutry 
has  been  conclusively  shown  by  their 
advirtisements  that  have  appeare<;  in 
the  columns  of  The  Kiutor  .ami  Pi  b- 
i.isiiER  since  the  first  of  the  present 
month.  Let  ns  look  for  a  moment  at 
the  figures  that  have  been  presented. 

Tiic  Boston  Globe  rep<irts  the  largest 
total  business  in  its  history.  During 
lltll  it  printed  8,37ti,<Nll  lines,  or  a  gain 
of  447,953  lines  over  P'lb.  The  average 
circulation  of  The  Globe  in  mil  was 
I84,fil4. 

The  Boston  American  carried  in  paid 
advertising  3,706%  more  columns  than 
in  1910.  Its  circulation  was  over  400,- 
000  daily  and  Sunday. 


Tlie  Boston  Post  had  the  greatest 
year  in  its  history.  Its  average  daily 
circulation  for  1911  was  349,979,  or  a 
gain  of  26,759  copies  per  day  over  1910. 
The  average  Sunday  circulation  was 
3(Kl,323.  nr  a  gain  of  3;L847  copies  over 
1910.  The  amount  of  display  advertis¬ 
ing  carried  in  1911  was  5.059,740  agate 
lines,  or  a  gain  of  HLS^'IS  lines  over 
1910. 

The  Boston  Herald  had  one  of  the 
most  remarkable  years  in  its  career.  It 
printed  :{,184.689  lines, of  advertising,  or 
a  gain  of  62  per  cent,  over  the  record 
for  1910. 

The  Brooklyn  Times  made  the  phe¬ 
nomenal  gain  of  ]2<i,'‘181  lines,  its  total 
for  mil  being  3,3<i!l,760. 

The  Boston  Transcript’s  gain  in  ad¬ 
vertising  over  1910  was  135,356  lines, 
although  printing  16  per  cent,  fewer  is¬ 
sues  than  Its  morning  contemporaries. 

The  New  York  World  last  year 
printed  1,526,184  separate  advertise¬ 
ments.  The  World's  net  lead  in  the 
number  of  advertisements  printed  dur¬ 
ing  the  past  ten  years  is  l,m4,471. 

The  New  York  .American  in  1911 
gained  1,8;40^  columns  in  display  ad¬ 
vertising. 

The  New  York  T  imes  in  1911  printed 
8,134,425  lines  of  advertisements,  or  a 
gain  of  579,7.55  over  1910, 

Das  Morgen  Journal  of  New  York 
gained  129,259  lines. 

The  newspapers  of  Chicago  seem  to 
have  been  equally  prosperous.  During 
the  year  the  Chicago  Tribune  printed 
11,424, 7ti5  agate  lines  of  advertising.  Its 
average  circulation  was  241,b75,  and  its 
Sunday  circulation  352,323.  , 

The  Chicago  Record-Herald  reports 
a  gain  in  advertising  patronage  of  2,991 
columns  over  the  year  1910.  This  is 
the  largest  gain  for  any  one  year  in  its 
histoty.  The  net  sold  circulation  of 
the  Record-Herald  foi  1911  was,  on  the 
daily,  2(Kj,132  and  on  the  Sunday  213,- 
690,  or  a  daily  average  gain  of  52,917, 
and  a  Sunday  average  gain  of  25,191. 

The  Cleveland  Plain  Dealer’s  record 
shows  uninterrupted  growth.  In  the 
table  published  in  these  columns  last 
week  it  presented  its  circulation  record 
month  by  month,  from  l-'chniary,  1995, 
to  December,  1911.  .-According  to  these 
figures  the  circulation  has  increased 
from  64,479  in  m<l5  to  96,349  in  1911, 
the  latter  figure  showing  a  gain  of  9,755 
copies  over  the  year  previous. 

In  Philadelphia,  the  Evening  Tele¬ 
graph  showed  an  increase  of  1,491,936 
agate  lines.  The  net  daily  paid  av^age 
circulation  for  1911  was  116,373  copies. 

The  Philadelphia  German  Daily  Ga¬ 
zette  presented  during  the  year  5.121, 8li»i 
lines  of  advertising. 

The  Memphis  (Tenii.)  News  Scimi¬ 
tar  enjoyed  the  most  prosperous  year 
in  its  career.  In  1906  it  printed  286, <>48 
lines ;  in  1910,  950,278  lines,  and  in  1911 
its  record  shows  a  gain  over  1910  of 
336,980  agate  lines,  while  its  circulation 
showed  an  increase  of  7,200  copies. 

The  San  Francisco  Chronicle  reports 
gains  all  along  the  line.  Its  advertising 


increased  4(»9,766  lines.  In  the  last  six 
months  the  Chronicle  gained  in  local 
display  advertising  185,136  lines,  and  in 
foreign  display  advertising  91,392  lines. 

The  above  figures  are  significant. 
They  show  that  in  spite  of  poor  busi¬ 
ness  in  many  lines  of  human  endeavor 
many  of  the  great  newspapers  of  the 
country  came  through  the  year  with 
large  gains  in  advertising,  circulation 
and  income  to  their  credit. 

The  Editor  and  Publisher  has  al¬ 
ready  expressed  the  belief  that  the  year 
1912  will  prove  more  prosperous  for  the 
publishers  of  newspapers  than  1911. 


EDITORIAL  COMMENT. 

The  Editor  and  Publisher  is  kept 
busy  these  days  running  down  rumors 
concerning  the  activities  of  Mr.  Hearst 
in  the  newspaper  field.  Hardly  a  week 
passes  during  which  a  report  does  not 
reach  us  that  the  publisher  is  about  to 
purchase  or  establish  a  newspaper  in  a 
Western  or  Southern  city.  Many  of 
these  reports  have  no  foundation  what¬ 
ever.  In  some  cases  men  connected 
with  Mr.  Hearst  s  staff  have  visited 
cities  on  business  and  their  presence  is 
immediately  taken  as  evidence  that  they 
are  looking  over  the  ground  with  a  view 
of  getting  hold  of  desirable  newspaper 
properties  for  their  chief.  Mr.  Hearst 
has  made  no  new  newspaper  venture 
for  several  years,  but  he  is  liable  to 
make  one  at  any  time.  The  success 
that  has  attended  his  newspapers  in 
New  York,  Boston,  Chicago,  San  Fran¬ 
cisco  and  Los  .-Angeles  has  been  so  sat¬ 
isfactory  that  he  would  he  warranted  in 
still  further  extending  his  list. 


Statistics  published  in  the  -American 
Newspaper  .Annual  and  Directory  for 
1912  show  that  the  number  of  dailies  in 
the  United  States  during  1911  was  thirty 
less  than  during  the  previous  year.  This 
may  be  regarded  as  a  healthy  sign.  Many 
have  been  started  in  previous  years  in 
cities  where  there  was  no  demand  for 
them  or  where  a  demand  could  not  be 
created,  and  after  a  brief  struggle  they 
have  given  up  the  ghost.  People  are 
learning  that  publishing  a  daily  news¬ 
paper  is  a  serious  business,  requiring 
ability  of  a  high  order,  and  a  responsive 
community  to  make  it  successful.  There 
is  not  the  slightest  doubt  that  there  are 
at  present  in  some  cities  superfluous 
newspapers  that  would  be  better  dead 
than  alive. 


Richardton  Leave*  Democrat. 

J.  B.  Richardson,  who  has  been  busi¬ 
ness  manager  of  the  Davenport  (la.) 
Democrat  since  1!H»1,  has  term'nated 
his  active  connection  with  that  publica¬ 
tion,  although  -he  still  retains  his  finan¬ 
cial  interest  in  the  company.  Mr.  Rich¬ 
ardson  has  no  special  plans  for  the  fu¬ 
ture.  During  his  connection  with  the 
paper  he  endeared  himself  to  his  asso¬ 
ciates  and  won  a  high  place  in  the  es¬ 
teem  of  the  business  men  of  Davenport. 
Mr.  Richardson  has  been  succeeded  by 
C.  W.  Boggs,  who  has  been  advertising 
manager  of  the  paper  the  past  year. 


January  27,  1912. 


THE  EDITOR  AND  PUBLISHER. 
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PERSONALS. 

Col.  Henry  Watterson  is  spending  a 
few  days  in  New  York  previous  to  his 
departure  for  Naples,  Thursday,  where 
he  will  spend  the  winter. 

St.  Clair  McKelway,  editor  of  the 
Brooklyn  Eagle,  and  Mrs.  McKelway, 
Oswald  G.  Villard,  president  and  pub¬ 
lisher  of  the  New  York  Evening  Post, 
and  Mrs.  Villard  were  among  the  guests 
of  W'hitelaw  Reid  at  the  dinner  given 
on  Tuesday  evening  at  Mr.  Reid's  resi¬ 
dence  in  honor  of  the  Duke  and  Duchess 
of  Connaught. 

Charles  E.  Ptister,  president  and  pub¬ 
lisher  of  the  Milwaukee  Sentinel,  wa* 
in  New  York  last  week  on  business. 

Henry  J.  .“Mien,  one  of  the  bright 
lights  of  Kansas  journalism,  and  pub¬ 
lisher  of  the  Wichita  Beacon,  spent  a 
few  days  in  New  York  last  week. 

E.  J.  Stackpole,  editor  and  publisher 
of  the  Harrisburg  Telegraph,  who  vis¬ 
ited  Europe  last  summer  with  the  Bos¬ 
ton  Chamber  of  Commerce  party,  deliv¬ 
ered  a  lecture  before  the  Olean  (N.  Y.) 
Men's  Club  on  ‘‘Some  Impressions  of 
Europe"  a  few  days  ago. 

Henry  L.  Johnson,  editor  of  Graphic 
.Arts,  of  Boston,  and  president  of  the 
Society  of  Printers,  gave  a  talk  on 
“Noted  Printing  Offices  of  the  World” 
at  the  Boston  Y.  M.  C.  U.  on  Saturday 
evening. 

Henry  A.  Chapman  on  Sunday,  Jan¬ 
uary  14,  completed  a  term  of  fifty  years’ 
service  on  the  Hartford  (Conn.)  Cou- 
rant. 

Charles  R.  Angell,  State  editor  of  the 
Grand  Rapids  (Mich.)  Evening  Press, 
is  the  auothr  of  a  new  rural  drama  en¬ 
titled  “The  Hand  of  the  Law,”  which 
was  produced  at  the  Garrick  Theatre  in 
Grand  Rapids  last  Sunday. 

Norman  E.  Stevens,  publisher  of  the 
Pa.xton  (Ill.)  Record,  was  guest  of 
honor  at  a  dinner  given  by  the  citizens 
of  Paxton  on  January  l-'I,  at  which  oc¬ 
casion  he  was  presented  with  a  loving 
cup.  Mr.  Stevens  has  been  in  the  edi¬ 
torial  harness  for  sixty  years. 


John  L.  Van  Patton,  editor  of  a  Chris¬ 
tian  Science  publication  of  Boston,  was 
married  on  January  18  to  Miss  Grace 
White,  of  Brookline,  Mass. 

John  S.  Chambers,  news  editor  of  the 
Sacramento  Bee,  has  been  appointed  by 
(Governor  Johnson  a  member  of  the 
board  of  managers  of  the  Napa  State 
Hospital. 


been  appointed  chief  of  the  Lighting 
Bureau  of  that  city.  Colonel  Mapes  has 
crossed  the  three  score  and  ten  year 
line  and  looks  back  upon  a  career  filled 
with  exciting  incidents. 

B.  O.  Elower,  founder  of  the  Arena 
and  editor  of  the  Twentieth  Century 
Magazine,  lectured  before  the  Ladies’ 
Literary  Club  in  Grand  Rapids  on  Jan¬ 
uary  l(i  on  "The  Broad  Issue  of  Med¬ 
ical  Freedom  and  Its  Relation  to  Scien¬ 
tific  Advancement  and  Individual 
Rights.” 

John  P.  McLaughlan,  for  six  years  a 
member  of  the  city  staff  of  the  Milwau¬ 
kee  (Wis.)  Free  Press,  has  retired 
from  daily  newspaper  work  in  order  to 
publish  a  Catholic  monthly  for  young 
folks  entitled  Youth.  The  first  number 
will  appear  February  I. 

Robert  W.  Haight,  a  well-known  Wis¬ 
consin  newspaper  man,  sailed  from  Ta¬ 
coma  last  Saturday  for  Yokohama, 
where  he  will  take  the  position  of  local 
manager  of  the  Japan  .Advertiser,  of 
Tokio. 

Paul  B.  Noftsker,  for  the  past  year 
editor  and  manager  of  the  Shippensburg 
(Pa.)  Chronicle,  has  resigned  in  ordei 
to  devote  his  entire  attention  to  his  rap¬ 
idly  growing  insurance  business. 

Maj.  Roy  C.  Vandercook,  staff  cor¬ 
respondent  at  Lansing  for  the  Muske¬ 
gon  (Mich.)  News-Chronicle,  has  been 
appointed  adjutant-general  of  the  State. 
Major  Vandercook  is  one  of  the  most 
popular  political  writers  of  Michigan. 


Walter  Prichard  Eaton,  a  dramatic 
critic  and  magazine  writer  of  New 
York,  spoke  on  “The  Uses  and  Abuses 
of  Dramatic  Criticism”  before  the 
Drama  League  of  Chicago,  January  18. 


L.  A.  Mitchell,  of  the  New  York 
World  staff,  has  resigned  to  become 
press  agent  for  Winthrop  .Ames'  enter¬ 
prises. 


William  Stapleton,  editor  and  pub¬ 
lisher  of  the  Denver  Republican,  is  se¬ 
riously  ill  at  St.  Luke’s  Hospital,  in  that 
city,  from  an  attack  of  the  grip. 


$6,849  Cash 

paid  into  an  estate  from  a  daily  news¬ 
paper  property  in  1911.  The  book 
profit  shown  was  over  $9,000.  This  prop¬ 
erty  dominates  its  held,  is  well  equipped 
and  a  good  buy.  $40,000  cash  neces¬ 
sary;  balance  can  be  deferreil.  Propo¬ 
sition  C.  N. 

C.  M.  PALMER 

Newspaper  Broker 

277  Broadway,  New  York 


I  have  a  number  of  leading  news¬ 
paper  properties  within  easy  reach  of 
New  York  City  that  1  can  offer  at 
commensurate  prices.  Submit  your 
requirements  and  references. 


H.F.HENRICHS 


Newspaper  Broker 
UTCHFIELD,  ILL. 


Buy  or  sell? 

— confidential  Service- 
Buyers  and  sellers  News¬ 
paper  News  sent  I- KHE. 
B.  J.  SINSSTOit,  UcTstipw 
Broker,  JACISSH,  lUSEISAR. 


ADVERTISING  MEDIA 


SITUATIONS  WANTED 

Advertisements  under  this  classiHcation  mil  cost 
One  Cent  Per  Word. 


A  NEWSPAPER  MAN, 
who  can  edit  copy  well,  report  correctly  and 
write  good  si>ecial  stories,  is  oi;en  for  engage 
ment.  A  worker  an<l  reliable.  .Address  “BEX- 
It AM,"  care  The  Editor  and  Publisher. 

YOU.NG  MAN 

desires  reportorial  and  editorial  position  with 
suburban  daily  or  weekly.  Is  high  school  grad¬ 
uate,  capable  and  experienced,  and  is  willing 
to  start  at  be^nner’s  salary,  provided  there 
are  opportunities  for  advancement.  Address 
“SUBURBAN,”  care  The  Editor  and  Pub¬ 
lisher. 


MAN  WITH 

several  years’  experience  in  publishing  business 
and  a  thorough  knowledge  of  editorial,  adver¬ 
tising.  circulation  and  mechanical  work,  desires 
position  as  managing  editor  of  class  or  trade- 
art  magazine.  Address  “NOW  ENGAGED,” 
care  The  Editor  and  Publisher. 


EXPERIENCED 

business  and  advertising  manager  desires  con¬ 
nection  with  publisher  who  needs  man  that 
knows  how  and  does  increase  business  and  cir¬ 
culation,  and  decreases  expenses  when  possible. 
Can  give  reference  three  publishers  who  know. 
Young,  sober  and  never  stops.  Looking  for  a 
place  with  a  future.  Address  “E.  E,  E.,"  care 
The  Editor  and  Publisher. 


GOOD  WRITER 

desires  engagement  on  conservative,  high-class 
daily  or  weekly  of  either  political  party,  in 
small  city  or  country  town.  J.  T.  MUNsON, 
467  W.  23d  St,  New  York. 


FOR  SALE 


ILLINOIS 

CHICAGO  EXAMINER 

The  largest  Morning  and  Sunday  News¬ 
paper  west  of  New  York,  and  the  great 
Home  Medium  of  the  Middle  West. 

NEW  YORK. 

THE  BUFFALO  EVENING  NEWS 

it  read  in  over  S0%  uf  the  homes  of  Buffalo 
and  its  suburbs,  and  has  no  dissatisfied  adver¬ 
tisers.  Write  for  rates  and  sworn  circulation 
statement 


WASHINGTON 


THE  SEATTLE  TIMES 

The  wonder  of  Northwestern  journalism;  an 
eye  opener  to  the  whole  field  of  American 
newspaMrs.  Without  a  rival  in  its  vast  terri¬ 
tory.  Its  success  is  paramount  to  that  of  the 
great  city  where  it  is  published. 

Circulation — Daily.  64.741;  Sunday.  S4.20t. 

WEST  VIRGINIA. 


EOR  SALE— NEW  NO.  4  MODEL 

Linotype,  complete  with  motor,  four  magazines; 
6,  8,  10  and  12  pt.  matrices,  Rogers  tabular  at¬ 
tachment  Address  “BARGAIN,”  care  The 
Editor  and  Publisher. 


LINOTYPES  FOR  SALK. 

Three  Model  1  Linotypes,  .\ddress  RICH¬ 
MOND  PRESS,  INC.,  Governor  and  Ross  Sts., 
Richmond.  Va. 

MODEL  -J  LINOTYPE 

for  sale,  complete  with  2  magazines  containing 
10  and  11  point  piatrices.  WALKER.  EVANS 
t  OtiSV\  KLL,  Broad  St.,  Charlestown,  S.  C. 


LINOTYPE  FOR  SALE. 

One  Model  No.  3,  Xo.  7442,  and  one  Model 
Xo.  5,  No.  10797,  with  motors,  extra  magazines 
a:d  large  assortment  of  two-letter  matrices. 
l-R.VXKLIN  PRINTING.  CO..  430  West  Main 
St.,  Louisville,  Ky. 


LINOTYPE  MACHINES 

.\ll  models  bu<ight  and  sold.  Large  line  of 
presses  and  supplies  on  hand  for  immediate 
shipment. 

RICH  &  McLE.\X, 

.51  Cliff  St.,  New  York. 


The  Rev.  G.  H.  Lambeth,  of  the  edi¬ 
torial  staff  of  the  Richmond  Virginian, 
has  resigned  to  take  up  editorial  work 
on  the  religious  press.  He  is  succeeded 
by  Robert  L,  Gray. 


Rotiert  L.  Williamson,  managing  ed¬ 
itor  of  the  Mtmcie  t  Ind. )  Star  since 
1809,  when  the  paper  was  established, 
has  been  appointed  postmaster  of  Mun- 


10  LEADING  DAILIES  IN  WEST 
VIRGINIA 

in  Wheeling,  Parkersburg,  Huntington,  Charles¬ 
ton.  Fairmont,  Qarksburg,  Grafton,  Elkins, 
Morgantown  and  Sistersville.  Will  cover  the 
State’s  most  populous  centers  almost  as  thor¬ 
oughly  as  a  house  to  house  canvass.  Let  us 
submit  circulation,  population,  etc.  SMOOT 
ADVERTISING  AGEPfCY.  Parkersburg,  West 
Virginia.  Newspaper,  Street  t  ar  and  Outdoor 
Display  all  over  West  Virginia. 


THE  BUCK 
DIAMOND 


Chicago  •  New  York  •  Pittsburgh, 
for  20  years  the  coal  t.’ades’  lead 
ing  journaU  Write  ft  r  rates. 


Cie. 


AUTOMATIC  PRESS  FOR  S.ALE, 

For  Sale — One  10-R  rotary,  one-color  Harris 
automatic  printing  press,  with  sheet  and  en¬ 
velope  feed  and  perforating  attachment.  In  Al 
condition  KELLEY-DAVfS  COMPANY.  H66 
Webster  St.,  Oakland,  CaL 


NEVv'SPAPER  AND  JOB  PRINTING 

outfit,  Richmond  Borough,  New  York  City. 
Installed  new  last  March;  cost  $1,800  plus  in¬ 
stallation.  Rent,  $25.00  per  month.  Sold  upon 
liberal  terms.  Cylinder,  jobber,  cutter,  motors 
and  excellent  type  equipment.  CONNER, 
FENDLER  &  COMPANY,  Printers’  Ware¬ 
house,  New  York  City. 


Gilbert  M.  Gunderson,  for  the  past 
yeas  assistant  advertising  manager  of 
the  Fargo  (N.  Dak.)  Courier-News, 
has  become  manager  of  the  Fram, 
the  Norwegian  weekly  recently  estab¬ 
lished,  and  of  which  he  is  secretary- 
treasurer. 


John  H.  Ketner,  city  editor  of  the 
Shamokin  (Pa.)  Dispatch,  has  been  ap¬ 
pointed  city  editor  of  the  Sunbury 
Daily,  succeeding  Francis  G.  Burrows, 
who  goes  to  the  Williamsport  Grit. 


Morton  A.  Sturtevant,  of  the  North 
.\dams  (Mass.)  Transcript,  and  a  grad¬ 
uate  of  Tufts  College,  has  been  selected 
as  teacher  of  English  in  the  business 
department  of  the  High  School  at 
North  Adams. 


Col.  George  E.  Mapes,  of  the  editorial 
staff  of  the  Philadelphia  Record,  has 


William  R.  Hearst  and  Mrs.  Hearst 
and  Col.  John  Temple  Graves  visited 
Baltimore  on  Jan.  18.  when  they  were 
the  guests  of  Mayor  Preston  during  a 
brief  stay. 

(Continued  on  page  Pi.) 


A  Rare  Opportunity 

For  Sale. — Modern  equipped 
daily  paper  in  thriving  town. 
$5,000  cash.  Address 
“RARE  OPPORTUNITY,” 
care  The  Editor  and  Pub. 

USHER. 


MISCELLANEOUS 


PRINTERS— ATTENTION. 

Learn  to  do  embossing,  make  composition, 
dies,  etc.;  easy  method.  Full  instructions 
mailed  for  only  50  cents.  PRUETT  CO.,  74 
State  St.,  Binghamton,  N.  Y. 


DAILY  NEWS. 

Reports  for  evening  papers,  advance  news,  mai' 
service,  special  and  Chicago  news.  YARD’i 
NEWS  BUREAU,  167  W,  Washington  St..  Chi 
cago.  III. 


WOMAN  FEATURE  WRITER 

wants  departmental  work.  A  specialty  of 
timely  articles,  women's  pages  ana  household 
material.  Address  “L,  R.,”  care  The  Editoe 
AND  Publisher. 

BUSINESS  PROPOSITION. 

New  York  City,  Queens  County — English  and 
(ierman  weekly  and  job  plant.  Liberal  adver¬ 
tising  patronage,  excellent  location,  good  pros¬ 
pects.  Plant  contains  Model  5  Linoty^  with 
extras,  two-revolution  press,  three  jobbers, 
wood  type  in  abundance,  etc.  Present  owner 
has  other  interests.  Good  opening  for  live 
newspaper  man.  CONNER.  FENDLER  & 
COMPANY,  Printers*  Warehousemen,  New 
York  City. 


FOR  SALE. 

One  Model  No.  1  Linotype,  No.  1112,  and  one 
Canadian  Linotype,  No.  M3204.  Both  in  good 
condition.  SYDNEY  POST  PUBLISHING 
CO.,  Sydney,  N.  S.,  Canada. 


HELP  WANTED 


WANTED— AN  EXPERIENCED 

man  to  take  complete  charge  of  editorial  de¬ 
partment  on  one  of  the  most  substantial  small 
dailies  in  the  south.  Would  prefer  man  who 
would  consider  taking  small  interest  in  paying 
paper  with  great  future.  Address  “B.  D.  S.,” 
care  The  Editor  and  Publisher. 


POSITIONS  OPEN 

In  rU  departments  of  •dvertinDg,  pubUthing 
and  printing  houses,  east,  south  and  west;  high 
grade  service;  registration  frer;  terms  mod¬ 
erate;  establiahed  1898;  no  branch  ofieco. 
FERNALD’S  NEWSPAPER  MEN’S  EX. 
CHANGE.  SprlngScld.  Mom. 


NEW  YORK  HERALD  SYNDICATE. 

Special  Telograph  and  Cablo,  Daily  Maliia 
and  Photo  Servicos.  Addrosa 
Herald  Square  Canadian  Branch 

Naw  York  City  Daebarata  Bldg.,  Montreal 


THE  EDITOR  AND  PUBLISHER. 


JaN'CARY  j 


To  Newspaper  Owners  and  Publishers 

There  are  a  number  of  Newspaper  properties  in  Cities  from  100,000  up  not 
producing  satisfactory  results 

they  are  not  properly  conducted  in  reading  contents  and  have  no  hold  on,  or 
prestige  with  the  community.  Some  need  to  have  a  deficit  turned  into  a  profit  to 
make  those  interested  happy— others  fail  to  make  a  fair  dividend  and  with  many 
the  field  is  not  worked  properly  nor  closely  for  all  there  is  in  it.’ 

A  man  with  fifteen  years’  large,  practical  and  successful  experience  in  three 
largest  Cities  is  open  for  the  right  opportunity  as  Publisher,  General  Manager  or 
Business  Manager,  the  larger  the  field  and  opportunity  the  better.  Would  like 
the  privilege  of  buying  into  the  business  later. 

He  is  trained,  skilled,  experienced,  qualified,  has  handled  millions  of  business 
in  the  line  and  is  a  better  man  to-day  than  ever  before  and  should  have  his  best 
fifteen  years  ahead  of  him;  knows  how  to  bring  together  the  working  elements 
of  success  in  every  department,  how  to  get  fullest  results  and  returns  on  all  expen¬ 
ditures,  how  to  challenge  and  find  favor  with  the  general  public  mind  through 
reading  contents,  how  to  increase  circulation  and  advertising  and  profits,  and 
how  to  build  a  general  newspaper  success  in  a  community. 

All  enquiries  and  negotiations  treated  in  strictest  confidence 

Address  Profit  ::  ::  Editor  and  Publisher 


PERSONALS. 

(Continued  from  page  !•.) 

Peter  Bolger,  formerly  political  editor 
of  the  Philadelphia  Record,  who  was  re¬ 
cently  appointed  secretary  of  the  Civil 
Service  Commission  in  Philadelphia, 
was  tendered  a  dinner  in  that  city  by  his 
newspaper  associates  in  the  political 
field  on  Jan.  11. 


Charles  Grant  Miller,  formerly  manag¬ 
ing  editor  of  the  Cleveland  Plain  Deal¬ 
er,  has  assumed  his  new  duties  as  man¬ 
aging  editor  of  the  Memphis  News 
Scimitar.  , 


jMlen  Merriam,  formerly  connected 
with  the  Memphis  News  Scimitar,  has 
taken  a  position  on  the  San  .Antonio 
Express. 

George  B.  Wathen  telegraph  editor  of 
the  Memphis  News  Scimitar,  who  re¬ 
cently  underwent  a  serious  operation, 
has  returned  to  his  desk. 

T.  G.  Scarbrough,  formerly  sporting 
editor  of  the  Memphis  Commercial  .^p- 


MUTT  and  JEFF 

Greatest  Daily  Comic  Series 
Ever  Known.  If  you  are 
not  using  it 

'  WHY  NOT? 


VVR/TE  FOR  PARTICULARS 

fflllRNATIONAL  NEWS  SERVICE 

200  WILUAM  ST..  NEW  YORK  CITY 


peal,  and  who  was  recently  elected  city 
tax  assessor,  assumed  his  new  duties 
Jan.  9. 


C.  \\'.  Collins,  formerly  dramatic  ed-  | 
itor  of  the  Inter-Ocean,  is  the  author  of  I 
a  musical  comedy,  which  Mr.  Singer  i 
will  produce  at  the  Princess  Theater  in  I 
the  spring. 


Fred  E.  Evans,  editor  of  the  Belle¬ 
ville  (Ill.)  Advocate,  and  Miss  Ida  Fehr 
were  married  in  Mount  Carmel  on  Sat¬ 
urday,  Dec.  30. 


Frank  P.  Fogg,  editor  of  the  National 
Magazine  of  Boston,  has  been  appointed 
i  assistant  business  manager  of  the 
Springfield  Republican.  Mr.  Fogg  takes 
:  the  place  of  Frederick  W.  Main,  who 
has  taken  a  position  with  the  W'orthy 
Paper  Co.,  of  Mittineague. 


Harry  H.  Ross,  associate  editor  of  the  ' 
;  Fremont  (O.)  Daily  Messenger,  has  ■ 
taken  a  position  on  the  reportorial  staff  ■ 
i  of  the  Toledo  Blade.  i 

W.  \V.  Hawkins,  who  is  now  man-  | 
'  ager  of  the  New  York  office  of  the  : 
United  Press  .Associations,  was  recently  ■ 
in  charge  of  the  Washington  bureau 
of  that  organization.  In  1905  he  was 
assistant  managing  editor  of  the  Louis¬ 
ville  Courier  Journal,  and  left  that  posi¬ 
tion  to  become  Pacific  Coast  manager  of  i 
the  old  Publishers’  Press  .Association.  ! 
Marlin  E.  Pew,  whom  Mr.  Hawkins  ■ 
succeeded,  has  again  become  manager 
of  the  Newspaper  Enterprise  .Associa¬ 
tion. 


J.  W.  .Allen,  who  recently  resigned 
from  the  Omaha  Bee  to  become  business 
manager  of  the  Washington  (D.  C.) 
Herald,  was  in  190.5  one  of  the  owners  , 


I  of  the  Indianapolis  Sentinel,  and  later 
was  business  manager  of  the  Los  .Ange¬ 
les  Herald. 

G.  .A.  Moyer  has  been  appointed  man¬ 
aging  editor  of  the  Kingston  (.Can.) 
Daily  Standard. 


F.  B.  Costain,  formerly  of  the  Bran¬ 
ford  (Can.)  Expositor  and  for  the  past 
year  associate  editor  of  Hardware  and 
.Metal,  has  been  appointed  editor  of  the 
latter  publication. 

.Algie  Martin  Simons,  editor  of  the 
Girard  (Kan.)  Coming  Nation,  a  So¬ 
cialist  paper,  is  the  author  of  “Social 
Forces  in  .American  History,"  recently 
published  by  the  Macmillan  Company. 


J.  Y.  Callahan,  former  delegate  to 
Congress  under  the  territorial  govern¬ 
ment,  has  assumed  the  editorial  manage¬ 
ment  of  the  Garfield  County  Pre.ss,  of 
Enid,  Okla. 

I'rank  M.  .Adam,  head  of  the  Iowa 
State  Municipal  Department,  has  be¬ 
come  the  controlling  owner  and  editor 
of  the  Osceola  Sentinel. 


Musical  Courier  Editors  Indicted. 

■As  the  result  of  an  action  for  criminal 
libel  brought  by  Stieger  &  Sons,  piano 
manufacturers,  of  Chicago,  against  the 
-Musical  Courier  Co.,  of  New  York,  tlie 
grand  jury  of  Cook  County,  Ill.,  has 
returned  indictments  against  Marc  .A. 
Blumenburg,  .Alvin  L.  Schmoeger,  Will¬ 
iam  Geffert  and  T.  B.  Thomiison.  The 
indie. ments  were  based  on  a  series  of 
articles  printed  in  the  Musical  Courier. 
Geffert  and  Thompson  were  arrested 
this  week  and  held  under  $1,000  bail.  An 
additional  civil  suit  for  $.5o.(M>i(  has  been 
brought  against  Geffert. 


JOUET  HERALD’S  NEW  HOME. 

[Continued  fi'oin  page  1.) 
ment  si.\  feet  high  in  front,  used  for 
paper  storage,  aim  ten  feet  high  in  the 
,  rear,  where  are  located  the  stereotyping 
and  boiler  rooms,  a  shower  bath  for  the 
employes  and  the  press  room,  forty- 
eight  by  twenty-live  feet  in  area.  E.\- 
,  tending  through  the  first  floor  above  the 
press  room  is  a  well  for  a  new  four-deck 
I  press  with  a  capacity  of  12,000  thirty- 
j  two-page  papers,  or  21,000  sixteen-page 
!  papers  an  hour. 

The  business  office,  manager's  office, 

1  file  room,  women's  lavatory  and  carriers’ 

!  room  occupy  the  street  floor,  the  latter 
!  having  an  automatic  paper  lift  from  the 
'  press  and  access  for  the  boys  by  a  rear 
'  door  on  the  alley. 

I  The  editorial  rooms  and  composing 
1  room  are  on  the  second  floor.  The  lat- 
;  ter  is  equipped  with  five  linotype  ma- 
I  chines,  and  pneumatic  tubes  connect  it 
and  the  editorial  rooms  with  the  business 
office.  The  matrices  are  made  on  this 
'  floor  and  sent  through  a  chute  to  the 
'  stereotyping  niom  in  the  basement.  .A 
photo-engraving  plant  will  be  establi.shed. 
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The  Association  of  American  Advertisers 

UNDER  DATE  OF  jANUARY  16th,  1912.  (,IVES 

THE  CHICAGO  EXAMINER 


Daily  -  -  212,476  Circulation 

208,924  Net  Paid 

(C'overinj;  a  period  of  six  months) 

Of  this  circulation  the  DAILY  EXAMINER  has 

186,371  IN  CHICAGO  AND  SUBURBS 

\Yliich  is  65,000  more  than  the  Tribune  claims,  and 
W  hich  is  90,000  more  than  the  Record- Herald  has. 


Sunday  -  546,008  Circulation  Net  Paid 

(Coverinjj;  December,  the  lowest  month  of  the  year) 

Of  this  circulation  the  SUNDAY  EXAYIINER  has 

291,675  IN  CHICAGO  AND  SUBURBS 

Which  is  more  than  that  of  the  Tribune  and  Record- 
Herald  combined. 


T  his  tremendous,  localized  circulation,  tor  the  most  part  delivered  by 
carriers  direct  into  the  best  class  of  homes,  is  what  makes 


THE  CHICAGO  EXAMINER 


E.  C.  BODE. 
Hear«t  Building.  Chicago 


The  Best  Paying  Medium  in  the  Middle  West 

^  ^  M.  D.  HUNTON. 

25  East  26th  St..  New  York 


MISSOURI  PRESS  NOTES. 

Gov.  Osborn  of  Michigan  to  Speak 

at  Columbia  Journalism  Week. 

(Special  Correspondence.) 

Cui.i'MBiA,  Mo.,  Jan.  'i'i. — John  E. 
Organ,  the  oldest  newspaper  man  in 
point  of  service  in  South  Missouri,  re¬ 
cently  purchased  the  Democrat-Bulletin 
at  Salem,  in  Dent  County,  and  discon¬ 
tinued  it  in  the  interest  of  the  Monitor. 
Mr.  Organ  established  the  Monitor  at 
Salem  forty-four  years  ago.  Two 
months  ago  the  'Monitor  office  burned, 
and  the  paper  is  now  being  published  in 
the  newly  acquired  plant. 

Thomas  D.  Bowman,  editor  of  the 
Smithville  (Mo.)  Democrat-Uerald,  has 
been  appointed  United  States  consul  at 
Nogalles,  Mexico. 

J.  \V.  S.  Dillon,  of  the  Grant  City 
Star,  has  been  reappointed  postmaster  at 
that  place,  but  a  fight  is  on  over  con¬ 
firmation  by  the  Senate  of  the  appoint¬ 
ment.  The  State  Republican  organiza¬ 
tion  recommended  another  candidate, 
l)ut  Secretary  Nagel,  of  the  President’s 
Cabinet,  recommended  Dillon.  Dillon’s 
enemies  charge  that  he  used  the  post- 
office  force  and  his  newspaper  force  in¬ 
terchangeably. 

Will  U.  Korn,  owner  and  editor  of 
the  West  Plains  Gazette,  is  constructing 
a  new  home  for  his  newspaper.  The 
building  is  to  be  of  brick  and  stone. 

Raymond  Leggett,  a  Kansas  City  Star 
reporter  and  Miss  Mary  .Vnclerson 
Summers,  of  Sturgeon,  Mo.,  were  mar¬ 
ried  at  Sturgeon,  January  3. 

The  St.  Joseph  Gazette,  C.  D.  Morris, 
State  Republican  Committee  chairman, 
owner  and  publisher,  recently  put  on  a 
bargain  week  campaign,  offering  the 
daily  and  Sunday  paper  for  $2  for  one 
year.  The  Gazette  claims  to  have  added 


largely  to  its  circulation  by  this  scheme.  i 

Gov.  diaries  S.  Osborn,  of  Michigan, 
has  been  secured  to  deliver  the  opening 
address  of  ’■Journalism  Week”  at  the  , 
School  of  Journalism  of  the  University 
of  Missouri,  beginning  May  fi.  Gover¬ 
nor  Osborn  will  speak  on  "The  Country 
Field.” 

Col.  William  C.  Hunter,  an  adveriis- 
ing  manager,  whose  home  is  in  Chicago, 
delivered  two  interesting  lectures  at  the 
School  of  Journalism  recently. 


NEW  PUBLICATIONS. 

l’Hir.o,  Ill. — Messrs.  W.  O.  Markham 
and  S.  r.  Browne  will  publish  a  weekly 
paper  called  the  Herald,  in  this  city. 

PHn..\i)Ei.i>Hi.\,  Pa. — A  new  semi-  I 
monthly  publication  devoted  exclusively  i 
to  society  news  made  its  first  appear-  | 
ance  January  I't,  under  the  title  “So-  i 
ciety.” 

New  York  City. — The  first  number 
of  By  Land  and  Sea,  edited  by  E.  E. 
Schwarzkopf,  appeared  last  week. 

Madison,  Wis. — A  Western  edition 
of  the  Holstein-Eriesian  World  has  been 
established  here,  the  first  number  of 
which  was  issued  last  week. 

Orange,  N.  J. — The  Century  Prcs,s  is 
a  newcomer. 

Magnolia,  Ark. — The  Columbia  Print¬ 
ing  and  Publishing  Co.  will  publish  the 
Weekly  Liljerator,  the  first  number  of 
which  will  appear  February  1. 

Maxwell,  Cal. — The  Tribune,  a  new 
weekly,  will  make  its  appearance  soon 
in  this  city. 

Des  Moines,  la. — The  Road  Maker,  a 
monthly,  with  Joe  L.  Long,  of  Osceola, 
as  editor,  is  to  be  launched  here  at  an 
early  date. 

Lansing,  Mich. — In  an  effort  to  reach 
a  larger  number  of  the  blind  people, 
the  .Michigan  School  for  the  Blind  has 


issued  the  first  number  of  a  magazine 
called  the  Michigan  Herald  Blind. 

Pipestone.  .Minn. — The  only  paper  in 
-Minnesota  printed  ami  edited  by  In¬ 
dians,  tbe  Pipestone  Peace  Pipe,  has 
made  its  appearance. 

Lawrence,  Kan. — The.  first  edition  of 
the  Daily  Kansan,  the  official  University 
of  Kansas  publication,  was  issued  Jan¬ 
uary  lu. 

Rl'ff,  Wash. —  Ihc  Review  of  this 
city,  has  recently  made  its  debut.  It  is 
a  weekly  paper,  published  by  C.  W. 
White. 

Royersfokd,  Pa.— George  Shade  will 
soon  launch  the  Tribune,  a  weekly  news¬ 
paper,  in  this  village. 

Bis.marck,  N.  D. — It  is  rumored  that 
Bismarck  will  soon  have  another 
weekly  publication,  to  be  published  by 
Col.  B.  G.  Whitehead,  of  Williston.  Mr. 
Whitehead  will  move  to  Bismarck  and 
take  personal  charge  of  the  Jacksonian, 
as  the  new  paper  will  be  called. 

Los  .\ngeles.  Cal. — Los  .Vngeles’  mu¬ 
nicipal  newspaper  will  begin  publication 
early  in  February,  according  to  George 
H.  Dunlop,  a  member  of  the  editorial 
board. 

Seattle,  Wash. — It  is  rumored  that 
A.  W.  Bowers  will  launch  and  edft  the 
trade  paper  recommended  by  the  recent 
State  Convention  of  the  Retail  Grocers’ 
Association.  It  is  alsv.  understood  that 
the  Seattle  Grocers’  Bulletin  and  the 
Inland  Empire  Grocer  will  be  merged 
into  the  new  State  paper. 

Melvin,  la. — Chas.  W.  Scott,  foreman 
of  the  Tribune  office,  has  launched  the 
Argus,  a  new  weekly  publication. 


J.  P.  Storm,  Marbridge  building.  New 
York,  will  place  orders,  about  -Vpril  1, 
with  same  list  of  papers  as  last  year,  for 
the  Metropolitan  Life  Insurance  Co.,  1 
Madison  avenue.  New  York. 


AYER’S  ANNUAL  DIRECTORY. 

Latest  Issue  Shows  a  Falling  Off  in 
the  Number  of  Dailies. 

The  .•\merican  Newspaper  .-Xnnual  and 
Directory,  published  by  N.  W.  .\yer 
&  Son,  of  Philadelphia,  will  be  issued  on 
Tuesday.  An  e.xamination  of  an  ad¬ 
vance  copy  •shows  that  during  19T2  there 
are  thirty  less  newspapers  than  the  year 
previous  when  the  number  was  2,47’2. 

The  explanation  of  the  situation  is 
that  a  consolidation  of  a  number  of 
newspapers  has  taken  place  in  crowded 
and  unproductive  fields.  New  England 
lost  four  dailies.  New  York  lost  four, 
the  Middle  West  nine,  and  the  Western 
States  thirteen.  The  gains  have  been 
the  greatest  in  the  Southern  States,  while 
the  Middle  -Xtlantic  States  had  an  in¬ 
crease  of  three. 

The  .\nnual  for  1912  is  the  forty- 
fourth  in  its  history.  It  contains  more 
than  1.2n()  pages  describing  ’24.345  news¬ 
papers  and  periodicals.  .Xyer's  Direc¬ 
tory  is  the  only  pretentious  newspaper 
directory  issued  in  the  United  States 
at  the  present  time.  The  amount  of 
work  represented  in  its  preparation  is 
prodigious.  Every  newspaper  is  com¬ 
municated  with  for  the  latest  reliabh 
information. 


Ridgewood  Times  Directors  Elected. 

The  annual  meeting  and  election  of 
directors  of  the  Ridgewood  (N.  Y.) 
Times  Printing  and  Publishing  Co.  was 
held  on  Monday  evening.  The  direct¬ 
ors  elected  are  George  Schubel,  Fred¬ 
erick  Winter,  H.  A.  Waldman,  Frederick 
Exner,  Louis  A.  Richter,  Frederick 
Sprower,  Louis  Berger,  Dr.  E.  G.  Rae- 
der,  William  R.  Keese,  Paul  A.  Ajas, 
Richard  Weber.  The  reports  of  the 
condition  of  the  company  were  read, 
and  7  per  cent,  dividend  was  declared. 
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THE  ADVERTISING  WORLD 
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RO  LL  OF  HONOR 


TIPS  FOR  BUSINESS  MANAGERS.! 

The  J.  Walter  Tlioniiisoii  C<imi>au.v, 

East  Twenty-third  street.  New  York,  is 
niakiuj;  eontraets  for  ]0,tK.tU  lines,  to  Iw; 
used  witliiii  one  year,  with  Soiilhweslern 
papers,  for  the  Sealmard  IJiee  Alilliiig 
t'oiupany.  This  ajtetiey  is  also  plaiiii« 
orders  for  four  coluuin.s,  one  lime,  geii- 
erall.v,  for  the  Uidgeway  Company.  New 
York. 

N.  W.  A.ver  A  Sou.  .'{ttO  Chestnut  street, 
l*hilndel|)hia.  are  sending  out  orders  for 
ten  inches,  eighttani  tinn-s.  to  Western  : 
liaja'rs,  tor  the  Western  I'uion  Telegraph  j 
Comimny.  i 

F.  C.  Williams.  IttS  Fulton  siri'ct.  New 
Y'ork.  is  making  contracts  for  o.'kKl  lines, 
to  be  used  within  one  year,  with  .South¬ 
western  paj>ers.  for  the  India  Tea  Com- 
jpauy. 

The  Wylie  li.  .tones  Advertising 
Agen<-.v.  ilinghamton,  N.  Y..  is  making 
renewals  for  the  tttliine  Company. 

The  Collin  .Vrmsirong  .Vilvertisiug 
Com))aiit,  ll.'i  Broadway.  .\ew  York,  is 
(daeing  iourteeii-line  orders,  twelve  limes, 
with  I'ijisteru  Jiaiters.  for  tile  Booth  Line. 
New  York. 

Sia|)le  A  1/emous,  Bichmond.  \  a.,  are 
making  .'i.tMitt-line  eontr.icts.  one  year, 
with  Sonlliern  pajiers,  for  the  Cik*  Morti¬ 
mer  Company,  Charleston,  S.  C. 

.Vnderson  A  Nichols.  San  Antonio, 
Tex.,  are  sending  out  orders  to  Southern 
paiK*rs,  for  .‘i.tMK*  lines,  to  he  used  within 
one  .vear,  for  the  Bark  Chemical  Com- 
jmuy. 

The  Frank  Breshrey  Company,  1!  West 
Twenty-ninth  stret't.  New  York,  is  plac¬ 
ing  orders  for  44(1  lines,  nine  times,  with 
Western  pa|sTs.  for  the  Shredded  Wheat 
Company,  Niagara  Falls,  N.  \’. 

The  Masseiigale  Advertising  Agcne.x  is 
sending  out  orders  for  l.'itl  inche.s,  to  be 
used  within  one  .vear.  to  .Southern  iiajiers. 
•for  Beasenor  Brothers,  l  tmeco.  Fla.  I 

The  Walter  C.  la-wis  Company,  Etjuit- 
able  huilding.  Boston.  Mass.,  is  ]daeing 
orders  for  four  inches,  twenty-six  dines, 
with  Southwestern  paisn-s,  lor  Whitte- 
more  Brothers,  Cambridge.  Mass. 

The  -Mien  Advertising  Agency.  Mono¬ 
lith  building.  New  York,  is  sending  out 
orders  for  thirteen  lines,  forty-tive  times, 
to  a  selected  list  of  paiiers. 

N.  W,  A.ver  A  Son.  IhHl  Chestnut  street. 
Bhiladelphia,  Ba..  are  again  making  a 
new  i»roiK>sition  for  the  National  Bisiuit 
Compait.v.  Fneeda  Bi.s<  iiit.  same  city. 

The  (ieorge  Batten  Company.  Fourth 
avenue  building.  New  York,  is  making 
trade  deals  for  the  Boyal  Tyiiewriler 
Company,  :!t!4  Broadway.  Ni‘w  York. 

The  E.  H.  Clarke  .\dvertising  Agmicy, 
;M(  North  Itearlmrn  stre-d,  Cliieago,  is 
sending  out  orders  to  large  Sunda.v 
|ia|>ers  for  I>r.  F.  W.  .liroi-h.  ('hieago.  j 

Will  11.  liilg.  12  State  street.  Chicago, 
it  is  reported,  will  shortly  make  some 
new  contracts  for  the  advertising  of  the, 
.knheuser-Bu.seh  Brewing  .Vssoeiatioii. 
Biidweiser  Is'er.  St.  Louis.  Mo. 


for  Bosskam,  Gerstle.v  &  Co.,  whiskey, 
.22r.  .South  Front  street,  Bhiladeliihia.  Ba. 

The  George  L.  Dyer  Comjiany,  42 
Broatlnay,  New  York,  will  place  the  ad¬ 
vertising  of  the  Gillett  Sales  Company, 
Gillette  safety  r.izor,  Boston,  Mass. 

The  Charles  IJ.  Fuller  (,'ompany,  (123 
.Sonlii  Wabash  avenue,  Chicago,  it  is  re¬ 
ported.  will  shortl.v  jilace  .some  new  orders 
lor  the  Walter  Luther  Dodge  Com|iany, 
Tiz  Foot  Bowiler,  Chicago. 

The  Golden  Gate  -Advertising  Agency, 
i^aii  Francisco,  Cal.,  is  sending  out  re¬ 
newal  i-oiitraets  to  papers  where  they 
have  expired,  for  the  California  Fig  Syrup 
Comiiany,  .■t!t2  ('hiindi  street,  San  Fran¬ 
cisco.  Cal. 

The  M.  1‘.  Gould  Couiiian.x,  31  East 
Twenty-second  stret.  New  Y'ork,  is  plac¬ 
ing  o  ders  for  the  Franklin  Manufaetur- 
iiig  Comiiany,  Franklin  aiitoniohile,  Syra¬ 
cuse,  N.  Y.,  in  papers  in  cities  where 
they  have  agents. 

The  Hay  Siiecialties  Company,  Hay’s 
hair  health.  3<t  Clinton  strwt,  Newark. 
N.  .1..  is  placing  new  copy  with  a  large 
list  of  papei.s. 

The  Howland-Gardner-Fenlon  Agency, 
2(1  Broad  street.  New  York,  will  shortl.v 
place  orders  for  the  la-high  Valley  Bail- 
road,  New  York  City,  with  pajicrs  along 
the  route  that  said  railroad  touches. 

The  Ireland  .Advertising  .Agency,  !>2,'i 
Chestnut  street,  Bhiladelphia.  may  soon 
place  new  orders  for  Fels  A  Co.,  Fels 
naphtha  soap,  .same  city. 


.<ird  A  Thomas.  Trude  building,  Chi- 
0,  it  is  .said,  are  about  to  .send  out 
ers  to  Southern  paiK*rs  for  the  New 
eans  Coffee  Company,  Everybody's 
jiorated  syrup.  New  Orleans,  La. 
‘.se  agents  are  also  ]dacing  orders  for 
'  lines,  thirty-three  times,  with  some 
ladian  papers,  for  Bauer  A  Black, 
le  .lay  corn  plaster.  3,->  AA’est  Twenty- 
li  street,  Chicago.  The  above  agents 
also  sending  out  oINMine  orders,  one 
e,  and  22.'i-liue  orders,  one  time,  to 
le  Southern  paiH-rs,  for  the  .1.  1.  Case 
•eshing  Machine  Company,  Bacine, 


The  AA'illiam  D.  Me.lunkin  .Advertising 
Agency.  124  East  Twenty-fifth  street. 
New  A'oik.  will  shortly  iilace  orders  with 
jiaiiers  in  vicinity  of  .New  York  City  for 
the  Ct-meiit  Show,  Madison  Stiuare 
Gardi-n.  Nt-w  York. 

The  .National  Advertiser  Advertising 
.Agency.  32  AA’est  Tweiity-lifth  street.  New 
York,  is  making  new  contracts  with  a 
large  list  of  paiiers  for  the  Emergency 
Laboratories.  Boslam.  .’{2  AA’est  Twenty- 
liflh  street.  New  Y’ork. 

The  Frank  I'resbrey  Comiiany.  d-'iCi 
Fourth  avenue.  New  York,  is  sending  out 
orders  to  large  city  paiiers  for  the  B.  A 
G.  Corset  Compan.v,  Broailway.  New 
Y’ork. 

The  Biiblieity  Bureau  of  .America,  141 
Br.iadway.  New  Y’ork,  is  making  trade 
deals  for  the  Hotel  Y’ork,  Seventh  ave¬ 
nue  and  Thirty-sixth  street.  New  Y’ork. 


List  of  Pnblicationa  oxominod  by  tbo  AMociotion  of  Amoricoo  Adror- 
tioors,  of  wbicb  o  COMPLETE  EXAkMNATION  of  tbo  Torioos  rocords  of 
circulation  was  mado  and  tbo  ACTUAL  CIRCULATION  ascortainod. 


Donovan  A  .Armstrong.  Commonwealth  j  -F  Bu'hards,  I  ribune  building.  New 
building.  Bhiladelphia.  it  is  reiairted.  will!  York,  is  placing  orders  with  a  sehn-ted 
short  I V  place  orders  with  Southern  pa|s‘rs  !  bsl  of  paia-rs  for  the  Library  Bureau, 

•  I  office  furniture.  .Albany  and  Baeinc 
^  streets.  Cambridge.  Mass..  310  Broadway, 


THE 

New  Orleans  Item 

Leads  New  Orleans  papers  in  advertising, 
circulation  and  influence,  and  tbe  lead  is 
increasing.  Tbe  most  clearly  expressed  cir¬ 
culation  statement  has  just  been  prepared 
by  THE  ITEM  and  will  be  sent  upon  re¬ 
quest.  A  map  of  New  Orleans  shows  ex¬ 
actly  how  tbe  city  is  covered,  and  an  item¬ 
ized  list  of  country  towns  shows  bow  they 
are  reached. 

THE  JOHN  BUDD  COMPANY 

Atfvsrtlaliia  KepreacntatlTcs 

NBW  vomic  cncAso  vr.iAMns 


I  New  Y’ork.  and  Boston.  Mass. 

.  Boberts  A  Mae.Avinche,  114  DearlHirn 
^  street,  Chicago,  it  is  reported,  will  shortl.v 
Send  out  orders  for  Cluett.  Beabody  A 
Co..  423  Biver  street.  Troy.  N.  Y’. 

Th-  AA’.  F.  Simpson  .Advertising 
.Agency.  3,S  Bark  Bow.  New  Y’ork.  may 
shortly  place  orders  with  the  Chicago 
'  and  Bacilic  Coast  pais-rs  for  the  Fiiited 
.  Slates  .Metal  Brodiicts  Co.,  College  B  'int, 
N  Y. 

’rile  .Siiitzler  .Advertising  Co..  Hunter 
Imilding.  Chicago,  is  again  placing  orders 
xvitli  a  large  list  of  papers  for  the  Dear- 
.  horn  Supply  Co..  Saxolite  Bowder  and 
Mereolized  Wax.  5  North  Igi  .Salle  street. 
’  (Chicago. 


ALABAMA.  S 

ITEM . 

. Mobile  ' 

CALIFORNIA 

INDEPENDENT  . . 

Santa  Barbara 

BULLETIN . 

San  Francisco  E 

CALL . .T . . 

San  Francisco  1 

EXAMINER . 

San  Francisco  ( 

RECORD  . 

Only  newspaper  in  Stockton  "] 

that  will  tell  its  r 

circulation. 

- 

FLORIDA. 

METROPOLIS  . 

.  .Jacksonville  ^ 

GEORGIA. 

ATLANTA  JOURNAL  (Cir.  53.163)  AtUnta 

CHRONICLE  . 

LEDGER  . 

. . .  .Columbus  - 

ILLINOIS.  2 

POLISH  DAILY  ZGODA. 

SKANDINAVEN  . 

HERALD . 

HERALD-TRANSCRIPT  . 

JOURNAL  . 

INDIANA. 

NEWS-TRIBUNE  . 

THE  AVE  MARIA....... 

.  Notre  Dame 

IOWA.  E 

EVENING  GAZETTE.... 

. . .  Burlington  S 

CAPITAL . 

.  .Des  Moines  ~ 

REGISTER  8c  LEADER. . . 

.  .Des  Moines 

THE  TIMES-JOURNAL. . . 

KANSAS. 

I 

CAPITAL’ . 

KENTUCKY. 

.  \ 

COURIER-JOURNAL . 

....  Louisville 

TIMES . 

....  Louisville 

LOUISIANA.  - 

ITEM . 

.New  Orleans  _ 

TIMES-DEMOCRAT . 

.New  Orleans  ^ 

MAINE.  _ 

JOURNAL  . 

MICHIGAN. 

PATRIOT  . 

I  he  Six  Months  Average  Was  e 

A.A.A.  Figures . D.  10.366;  S.  11.289  *^ 

Patriot  Figures . D.  10.331 ;  S.  11.233  “ 

MINNESOTA. 

TRIBUNE,  Mom.  81  Eve. . . 

..Minneapolis  I 

MISSOURI. 

c 

DAILY  8t  SUNDAY  GLOBE . Joplin  « 

POST-DISPATCH . 

. . .  .St.  Louis  i 

MONTANA. 

MINER . 

NEBRASKA. 

( 

1 

FREIE  PRESSE  (Cir.  142.440) . . . .Lincoln 

NEW  JERSEY 
PRESS . 

a 

lOURNAL . . 

TIMES . 

....  Elizabeth 

COURIER-NEWS  . 

....  Plainfield 

NEW  MEXICO 

MORNING  JOURNAI _ 

.Albuquerque 

NEW  YORK. 

BUFFALO  EVENING  NEWS. . .  .Buffalo 
BOLLETTINO  DELLA  SERA.  New  York 

EVENING  MAIL . 

. .  .New  York 

STANDARD  PRESS . 

RECORD  . 

OHIO.  1 1 

PENNSYLVANIA. 


.  Pittsburgh 


SOUTH  CAROUNA. 


(Cir.  August,  1911,  S.  I7.%9;  D.  17,614.) 
TENNESSEE. 


WASHINGTON. 


WISCONSIN. 


CANADA. 

ALBERTA. 


BRITISH  COLUMBIA. 


ONTARIO. 


QUEBEC. 


TRADE  PAPERS. 

NEW  YORK. 

RETAIL  BAKER.  .7.”  .7. .  .77. New  York 

Tile  Collin  Armstrong  Advertising 


^The  Stewart-Davis  Advertising  Agency. 
Kesner  building,  Chicago,  is  making  new 
contracts  with  large  city  papers  for  the 
AV’illiam  AV'rigley,  .Tr.,  Co..  Wrigley’s 


The  liest  result  producer  in  the  South  is  the 

New  Orleans  Daily 
States 

Every  person  in  its  territory  with  money 
to  spend  reads  it,  and  its  value  as  an  adver¬ 
tising  medium  is  ^ttestea  Uy  the  fact  that 
it  carries  more  local  advertising  than  any 
other  New  Orleans  paper. 

Sworn  net  average  daily  circu-  QA  OylQ 
lation  for  December  was  «)U^^40 

The  States  gives  you  quantity,  quality 
and  results. 

DAILY  STATES  cleans 

THE  S.  C.  BECKWITH  SPECIAL  AGENCY 

Sale  AfMts^FortigB  A^Tcrtisut 
N«w  York  Chicago  Kansas  City 
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MINUTES  vs.  SECONDS 

Changes  of  face,  body  and  measure, 
which  used  to  consume  from  10  to  30 
minutes,  can  be  made  in  the  same 
number  of  seconds  on 


MULTIPLE 
MAGAZINE 
LINOTYPES 

vuiwik  .Tiuuci  n  i' 

Three  Magazine  Linotype 

Figure  out  the  saving  this  means  in 
your  plant  in  the  course  of  a  year. 

The  Linotype  Way  Is  the  Only  Way 

Mergenthaler  Linotype  Company 

TRIBUNE  BUILDING,  NEW  YORK 
CHICAGO:  SAN  FRANCISCO:  NEW  ORLEANS: 

1100  S.  Wabash  Ave.  638*646  Sacramento  St.  549  Baronne  St. 

TORONTO:  CANADIAN  LINOTYPE  LTD..  35  Lombard  St. 


FROM  BREEZY  CHICAGO 


Judge  Cutting  Accepts  Offer  of 
George  W.  Hinman  for  the  Pur¬ 
chase  of  $400,000  of  Inter-Ocean 
Bonds  for  $200,000 — New  Univer¬ 
sity  Paper — John  P.  Gavit  Ad¬ 
dresses  Geographical  Society. 

{Special  Correspondence.) 

Chicago,  111.,  Jan.  i24. — Dramatic 
criticism  was  discussed  here  Tliursday 
of  last  week  by  Walter  Pritchard  Eaton, 
of  New  York,  before  the  Drama  League 
at  the  Fine  -Arts  Building.  Eaton  paid 
a  high  tribute  to  the  independence  of 
the  Chicago  papers.  “Pretty  generally 
their  ideal  of  criticism  is  a  news  ideal,” 
lie  said,  “and  that  news  ideal  is  too 
often  colored  by  commercial  considera¬ 
tion.  Especially  in  the  smaller  cities 
the  (luantity  of  matter  printed  about  a 
theatrical  attraction  corresponds  with 
the  amount  of  advertising  bestowed  by 
the  attraction.” 

The  offer  of  Geo.  \V.  Hinman.  presi¬ 
dent  of  the  Inter-Ocean  Newspaper  Co., 
for  the  purchase  of  $400,000  worth  of 
Inter-Ocean  Newspaper  Co.  bonds 
owned  by  the  Charles  T.  Yerkes  estate, 
has  been  accepted  by  Judge  Cutting  in 
the  Probate  Court.  Mr.  Hinman’s  of¬ 
fer  for  the  bonds  is  $200,000.  There 
was  no  other  hid. 

The  first  lea])  year  dance  given  by 
the  Press  Cluli  was  held  Sattfday 
evening  at  the  cluliliouse. 

The  circulation  managers  of  several 
Chicago  newspapers  sat  as  jurors  in 
the  court  for  the  insane  at  the  Deten¬ 
tion  Hospital  last  week.  Friday.  They 
are  exempted  from  jury  service  by 
statute,  hut  consented  to  serve  at  the 
personal  solicitation  of  Judge  John  E. 
Owens,  of  the  County  Court,  who  pre¬ 
sides  at  the  court  for  the  insane. 

Clara  E.  Laughlin.  a  well-known  Chi¬ 
cago  newsiiajier  writer  and  author,  has 
written  and  the  Fleming  Revell  Co. 
lias  published  “The  Gleaners.”  a  little 
hook  that  may  be  read  in  an  hour,  and 
which  depicts  the  complete  transforma¬ 
tion  of  a  woman’s  life  and  character 
effected  by  Millet’s  picture.  The  plot  is 
fresh  and  unhackneyed.  The  story 
shows  how  the  copy  of  the  famous 
Frenchman’s  work  changed  by  degrees 
a  woman's  viewpoint  of  life  and 
brought  romance  and  happiness  into  a 
commonplace  and  sordid  existence.  It 
Is  well  worth  reading. 

Reviewing  the  development  of  news¬ 
papers  from  the  primitive  printing  press 
that  Benjamin  Franklin  used  to  the 
huge  presses  of  the  present  day,  .\lbert 
L.  Blair,  a  Boston  journalist,  voiced 
his  regret  Friday  that  Franklin  was  not 
born  a  few  centuries  later.  He  was 
speaking  before  the  Arche  Club  at  Abra¬ 
ham  Lincoln  Center  on  the  subject 
“The  Ideal  Newspaper.” 

Beginning  with  the  month  of  Janu¬ 
ary  the  University  of  Chicago  Press 
adds  one  more  journal  to  the  number  of 
periodicals  which  it  issues.  The  Eng- 


NEW  YORK  STATE  DAILY 

Kveiiins.  located  in  manufacturing  city 
which,  with  thickly  populated  suburbs,  has 
a  population  of  over  200.000.  Splendid  field 
for  development  and  substantial  returns. 
ConsiderinK  value  of  physical  property 
alone,  price  is  most  attractive  to  quick 
buyer. 

HUDSON  RIVER  WEEKLY 

Town  ,nf  6,000  population,  no  competition, 
substantial  net  earnings.  $7,000,  easy  terms. 

TRADE  PAPERS 

Several  attractive  publications  in  the  trade 
field  that  can  be  bought  right. 

HARWELL,  CANNON  &  McCarthy 

Brokers  in  Properties  that  are  not  “hawked,” 
200  Fifth  Avenue,  New  York 


lish  Journal  is  the  name  of  the  new-  j 
comer,  the  first  number  of  which  ap¬ 
peared  on  Jan.  15.  The  English  Journal 
is  intended  to  provide  a  suitable  me¬ 
dium  of  expression  and  communication 
for  all  who  are  interested  in  the  ad¬ 
vancement  of  instruction  in  English.  It 
will  be  published  each  month  during 
the  year,  with  the  exception  of  July  ! 
and  .August,  at  a  subscription  price  of 
$2.5il  a  year. 

\V.  D.  Nesbit.  a  well-known  writer,  is 
tile  new  president  of  the  Indiana  So¬ 
ciety  of  Chicago,  and  J.  C.  Shaffer, 
owner  of  the  Chicago  Post,  is  a  director 
for  three  years. 

Walter  Prichard  Eaton,  of  the  Rec¬ 
ord-Herald,  lectured  before  the  Drama 
Club  of  Evanston  on  “The  Use  and 
Abuse  of  Dramatic  Criticism”  on  Mon¬ 
day.  Mr.  Eaton  also  talked  to  the 
Drama  League  on  “The  Practical  .Art 
of  the  Theater”  Friday  afternoon. 

The  Chicago  Press  Liague  will  have 
a  “Prognostication  Tea”  Saturday  at  its  j 
January  social  gathering  in  the  Marshall  j 
Field  tea  room.  Miss  Meta  Wellers, 
first  vice-president,  will  preside,  and  the  I 
hostesses  will  be  tlie  presidents  of  South 
Side  clubs  of  the  Second,  Third  and 
Fourtli  districts. 

John  P.  Gavit.  superintendent  of  the 
centra!  division  of  the  .Associated  Press, 
addressed  the  Geographic  Society  of 
Chicago  Saturday  night  at  Fullerton 
Hall.  .Art  Institute,  on  the  work  of  the 
organization  with  wliich  he  is  connect¬ 
ed.  He  declared  that  the  watchwords 
of  the  news-gathering  agency  are 
promptness,  accuracy  and  truthfulness, 
and  that  the  .Associated  Press  does  its 
utmost  to  see  that  they  are  obeyed. 
Several  hundred  members  of  the  so¬ 
ciety,  after  tlie  meeting,  visited  the  Trib¬ 
une  office  to  study  the  evolution  of  a 
metropolitan  daily  newspaper.  The  vis¬ 
itors  saw  reporters,  copy  editors  and 
others  at  work  in  the  “local  room”  and 
the  “copy  reproduced  in  type.”  They 
watched  the  process  of  reproducing  a 
photograph  and  visited  the  press  and 
mailing  rooms. 

Graham  Romeyn  Taylor,  editor  of 
the  Survey  and  son  of  Prof.  Graham 
Taylor,  of  Chicago  Commons,  was  the 
victim  of  an  assault  on  Saturday  even¬ 
ing  in  the  Northwestern  University 
Building,  Lake  and  Dearborn  streets. 
He  was  struck  a  blow  on  the  head  with 
a  blackjack  and  fell  to  the  floor  un¬ 
conscious.  His  assailant  looked  at  him 
for  a  minute,  then  turned  and  hurried 
out  of  the  building.  Mystery  attaches 
to  the  assault.  At  first  the  police  were 
inclined  to  believe  the  man  was  bent  on 
robbery,  as  the  offices  had  been  entered 
three  weeks  ago.  Later  they  leaned  to 
the  theory  that  Taylor  had  been  slugged 
for  something  he  had  printed  in  his 
magazine. 

Chicago  readers  of  the  Saturday 
Evening  Post  were  disappointed  last 
week  at  not  receiving  their  papers  at 
the  usual  time.  This  is  a  very  unusual 
thing ;  in  fact,  it  never  happened  be¬ 
fore.  Chicago  takes  50.0n0  or  so  copies 
weekly,  which  come  by  fast  freight, 
filling  a  car.  The  car  got  delayed  by  a 
storm  in  the  east  last  week,  and  was  a 
couple  of  days  late.  Yard. 

Foster  Leases  a  New  Office  Building. 

Marcellus  E.  Foster,  founder  and 
publisher  of  the  Houston  (Tex.) 
Chronicle,  has  leased  for  ninety- 
nine  years  the  Mason  office  Ituild- 
ing  in  that  city,  the  sum  involved 
amounting  to  a  total  of  $3,00i).000.  It 
is  reported  that  it  is  Mr.  Foster’s  inten¬ 
tion  to  tear  down  the  present  building 
and,  within  the  next  few  years,  erect  on 
the  site  a  skyscraper  home  for  the 
Chronicle. 


REPRESENTATIVES’  CLUB  MEETS. 


President  Barrel!  Gives  the  Keynote 
for  the  Year’s  Work — 
“Efficiency.” 

The  Representatives'  Club  held  its 
first  meeting  of  1!*12  on  .Monday,  Jan. 
15,  under  the  leadership  of  its  new 
president,  A.  ('.  P>arrcll.  of  the  House¬ 
keeper. 

This  was  a  strictly  inside  get-together 
meeting  for  the  members  only.  One  of 
•the  enjoyable  features  was  a  talk  by 
the  club's  first  president  and  cliarter 
members— Edgar  E.  Phillips,  who  told, 
for  the  henelit  of  new  members,  how  the 
club  came  to  he  formed  five  years  ago 
at  the  suggestion  of  Geo.  Batten,  Geo. 
Hazen,  Frank  Presbrey  and  others,  and 
sketcheil  its  history  down  to  tlie  present 
day. 

The  slogan  of  the  Reiir.sentatives’ 
Club  this  year,  according  to  plans  laid 
out  by  Mr.  Barrel!,  is  "Efficiency.”  To 
make  better  business  men  of  the  mem¬ 
bers — to  put  selling  space  on  a  higher 
plane  and  thereby  increasing  the  salaries 
of  all  men  in  the  cliih,  which  now  has 
lf<2  menilfers. 

The  club  is  in  excellent  condition 
financially  and  the  “On  to  Dallas”  com¬ 
mittee  realized  a  good  sum  from  the  re¬ 
cent  minstrel  show  at  the  Hotel  .As'.or, 
which  was  attended  by  SOP  people. 

On  Feb.  23,  at  the  Hotel  Martiniipie. 


the  club  is  going  t.(  give  a  combination 
evening  of  cards,  dancing  and  vaudeville 
for  both  men  and  women.  Beautiful 
prizes  have  he.n  secured  and  this  even¬ 
ing  is  being  lookeil  forward  to  with  a 
great  deal  of  pleasure. 

On  Wednesday  evening.  Jan.  17.  at 
the  annual  haiu|uet  of  the  Poor  Richard 
1  Club  of  Phila(ielphia.  at  the  Bellevue- 
!  Stratford  Hotel,  two  of  the  New  York 
i  Representatives’  Club  meinhers,  1).  J, 
Gillespie,  of  Doul)leday.  Page  &  Co.,  and 
F'.  W.  Lovejoy.  of  h'arm  Papers  of 
Known  A'aht.'.  added  much  to  the  enter¬ 
tainment  of  tlie  evening  hv  giving,  in 
costume,  their  imitatii>ns  and  caricature 
work  which  they  both  did  so  success¬ 
fully  at  the  recent  big  hamiuet.  minstrel 
and  vaudeville  show  of  the  Repres;nta- 
tives’  Club  at  the  Hotel  .Astor,  New 
Work,  on  Dee.  15. 


New  Press  Control  System. 

The  Sprague  Electric  Works  of  the 
General  Electric  Co.  has  perfected  a  full 
automatic  push  button  control  system 
which  it  is  now  putting  on  the  market. 
Each  station  contains  five  push  buttons, 
marked,  respectively.  "Fast,”  “Slow.” 
“Stop,”  “Safe,”  “Run.’'  With  the  “Safe’’ 
button  pressed  on  one  station  the  press 
cannot  be  started  until  the  “Run”  but¬ 
ton  on  that  particular  station  is  closed. 
This  system  is  said  to  work  very  satis¬ 
factorily  in  daily  newspaper  press  work. 


THE 

WARD  SYSTEMS 
COMPANY 


THE  WARD  SYSTEMS  CO. 

Operators  of 

The  Ward  Paid-in-advance  Contest  System 

( The  Sure  System ) 

Write  lor  terms,  etc.  903  MarbriJge  BWg.,  New  York  City.  N.  Y. 
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KXKC  L’TIVK  COMMITTKK.  CENTRAL  DIVTSION,  A.  A.  C.  A. 
l.ift  to  rinht — Sniitli  B.  yiieal,  Ciiicago.  advertising  representative  of  the 
\\<mian's  Home  Companion:  W.  R.  Emery,  Chicago,  Western  advertising  man¬ 
ager  Everytxwly’s  Magazine;  A.  B.  Merritt,  Grand  Rapids,  Mich.,  advertising  man¬ 
ager  N'alley  City  Milling  Co.;  Louis  C.  Covell,  Grand  Rapids,  president  of  the  di¬ 
vision  and  advertising  manager  of  the  Macy  Co.;  Byron  A.  Bolt,  Chicago,  secre¬ 
tary  Johit'Oii  .\dvcrtising  Corporation. 


TOLEDO  ADVERTISING  CLUB.  | 

Central  Division  A.  A.  C.  of  A.  Com¬ 
mittee  Meets  to  Perfect  Plans 
for  Annual  Convention. 

iSpi’cial  CorrcsfonJcHce.)  ^ 

The  e.vecmive  committee  of  the  Cen-  j 
tral  Division  .Xssociated  .\dvcrtising  j 
Clubs  of  -America  met  Jan.  12  at  Secoi 
Hotel,  Toledo.  Those  p;  esent  were 
Lewis  H.  Covell,  president.  Cirand  Rap¬ 
ids  ;  W.  R.  Emery,  Chicago,  chairman 
executive  committee ;  Smith  B.  Qucal. 
Cincinnati,  ex-president  A.  C.  of  .^. : 
Byron  -\.  Bolt.  Chicago  .\  Iverising  .As¬ 
sociation;  .A.  \’.  Merrit.  Grand  Rapi.ls: 
Messrs.  Berry.  Wooley  and  Machen. 
and  Blactjue  Wilson,  vice-president  of 
the  Toledo  .Ad  t'luli. 

It  was  unatiimously  voted  to  hold  the 
central  convetttion  on  June  I'l-U.  1!'12. 
at  Toledo. 

It  is  the  intention  of  the  programme 
committee  to  arrange  fo;-  something  of 
special  interest  to  advertisers  in  various 
lines,  wh:le  the  executive  committee  will 
soon  complete  the  educational  pro¬ 
gramme. 

It  was  agreeil  that  the  Toledo  .Ad 
Club  be  in  full  charge  of  the  entertain¬ 
ment.  and  arrange  for  the  speakers  at 
the  big  banquet. 

.Among  the  possible  convention  spe.ak- 
ers  already  slated  are  (ilen  Buck,  of 
Chicago,  on  preparation  of  copy;  H. 
Walton  Heegstra.  Chicago  for  retail 
talk;  Mr.  Bennett,  of  Overland  Co..  To¬ 
ledo,  for  sales  talk;  George  Horace 
Lorimer  and  I’ostmaster  Hitchcock. 

.At  6  o’clock  I'ri.lay  evening  the  vis¬ 
itors  were  entertained  at  a  dinner  at 
the  Commerce  Club  by  the  Toledo  .Ad 
Club.  Blacque  Wil.son.  managing  editor 
of  the  Toledo  Blade  and  vice-president 
of  the  Toledo  .Ad  Club,  jtresided. 

.Addresses  were  made  by  Lewis  H. 
Covell,  W.  R.  Emery,  western  manager 
Everylwdy's  Magazine ;  Samuel  B. 
Queal.  of  the  Woman’s  Home  Compan¬ 
ion;  Bryon  A.  Bolt  and  -\.  \.  Merritt. 
H.  H.  Stalker.  Central  Division  secre¬ 
tary.  read  a  paper  from  J.  C.  Peterson, 
president  of  Travers  City  .Ad  Club,  who 
was  unable  to  be  present. 

Toastmaster  Wilson  announced  that  a 
permanent  convention  office  has  been 
established  in  the  Whitney-Currier 
Building,  with  Byron  W.  Orr  in  charge, 
and  that  all  convention  business  and 
publicity  matter  would  be  taken  care  of 
from  that  office.  It  is  estimated  that 
from  five  to  six  hundred  deleg.ites  will  I 
attend  the  Toledo  convention  from  the  1 
Central  Division,  which  inclu.les  the  j 
States  of  Ohio,  Indiana.  Illinois,  Michi-  1 
gaii  and  Wisconsin. 


The  entire  jilant  of  the  Dallas  (Ga.) 
.\rgus  was  destroyed  by  tire  Jan.  l!'. 
The  loss  is  estimated  at  $T,<M>0,  with 
insurance  of  $•‘>.000.  R.  .\.  Johnson,  the 
proprietor,  took  steps  at  once  to  provide 
a  new  plant,  but  in  the  meantime  the 
.Argus  api>ears  in  circular  form. 


THE 

NEW  YORK 
EVENING 

JOURNAL 

Prints  and  sells  more 
copies  than  any  other 
Daily  Paper  in  America. 


Boston  Press  Club  Souvenir. 

W  e  arc  indebted  to  .\lfred  T.  Waite,  . 
of  the  Boston  Press  Club,  for  a  copy 
of  tlte  sonvenir  pamplilet  issued  in  cele-  1 
bration  of  the  tw.nty-fifth  anniversary  j 
of  that  organization.  The  pamphlet.  | 
which  is  in  magazine  form,  contains  ex¬ 
cellent  half-tone  pictures  of  the  officers 
of  the  club  for  1911  and  1912,  and  past 
presidents,  views  of  the  club  rooms, 
portraits  of  the  speakers  at  the  banquet 
and  (|uite  a  number  of  full-page  pic¬ 
tures  of  promiticnt  men  of  Boston  and 
other  cities  who  are  especially  intcre.sted 
in  newspaiter  production. 

Weiss  for  Senator. 

.\.  C  .  Weiss,  publisher  of  the  Du'uth 
(.Minn.t  Herald,  it  is  reported,  will  be  | 
a  c;m.li<late  for  I  nited  States  Senator  I 
from  that  State.  Air.  Weiss  was  a  warm  j 
friend  of  the  late  John  .A.  Johnson,  and  ; 
suppoited  him  thri'ugh  thick  and  thin,  j 
His  pai>er  is  the  leading  Democratic  I 
organ  in  the  State  and  fights  the  p.irty  1 
battles  twelve  months  in  the  year.  His  | 
friends  believe  it  will  not  be  necessary  I 
to  do  any  more  than  put  his  name  on 
the  ballot  to  beat  Lawler. 


Leslie’s  Weekly  since  January  1  has 
accepteil  no  liquor,  wine,  whiskey  or 
beer  advertising.  This  does  not  e.x- 
clude  preparations  of  malt,  or  other  bev¬ 
erages  generally  classed  as  non-alcoholic. 


The  Eranklin  County  Tribune,  which 
was  started  in  19f.K)  in  Bloomington, 
Neb.,  has  suspended  publication. 


The  Circulation  of 

THE  BOSTON  AMERICAN 

IS  OVER 

400,000 

DAILY  and  SUNDAY 

THE  LARGEST  IN  NEW  ENGLAND 


GROCERY  PRESS  MEET 

{Continued  from  page  2.) 

New  A'ork,  presented  the  benefits  of 
■standardization  in  a  manner  which 
seemed  to  admit  of  no  refutation.  He 
showed  where  a  uniform  size  of  the 
printed  page  would  benefit  the  publisher 
through  its  appeal  to  the  advertiser.  To 
the  advertiser  who  makes  a  certain  type¬ 
face  his  trade-mark  a  uniform  page-size 
would  present  obvious  attractions,  he 
said.  The  publisher  would  also  benefit 
through  the  expenses  saved  in  being  able 
to  use  cuts  furnished  to  h;m  and  through 
the  exchange  of  plate  matter  and  cuts 
with  other  publications. 

.\11  that  Mr.  Low  said  was  vigorously 
upheld  by  W.  Calvcr  Moore,  of  Phila¬ 
delphia,  vice-president  and  general  man¬ 
ager  of  the  Wcssells  company.  Mr. 
Moore  cited  the  case  of  where  copy  for 
advertising  received  a  few  days  before 
going  to  press  has  often  to  be  left  out 
until  the  succeeding  issue  owing  to  the 
size  of  the  advertisement  and  frequently 
to  the  difficult  hurry-up  job  given  to  the 
printer. 

In  Air.  Aloore’s  opinion  a  7x  10-inch 
p.ige  was  the  most  adaptable  size,  each 
page  to  be  set  in  three  columns.  He 
was  so  enthusiastic  over  the  7x10  page 
as  the  proper  one  for  the  Grocery  and 
.Allied  Trade  publications  that  on  behalf 
of  the  Wessells  company  he  offered  to 
design  cover  pages  for  the  whole  outfit 
or  as  many  as  would  promise  to  use  the 
7x10  form. 

Air.  Hattenbach,  of  Denver,  presented 
a  resolution  indorsing  the  7x10  page, 
which  started  a  warm  debate.  One  of 
the  leading  insurgents  was  Air.  Johnson, 
of  Lynchburg.  He  thought  that  uni¬ 
formity  of  size  was  monotonous  and 
I  tended  to  rob  a  publication  of  its  indi- 
I  viduality.  Air.  Johnson  had  plenty  of 
i  followers,  but  the  opposition  eventually 
silenced  all  batteries  with  the  argument 
that  the  literary  magazines  had  found 
standardization  profitable. 

The  question  was  finally  disposed  of 
by  the  passage  of  a  resolution  to  the 
effect  that  the  association  favored  a 
standard  type-page  7x10  inches,  and 
would  “endeavor  to  bring  about  the 
same  as  soon  as  practicable,” 


NEW  MEMBERS  OF  THE  A.N.A.M. 


The  Organization’s  Roster  Now 
Contains  One  Hundred  Thirty- 
One  Names. 

The  following  have  recently  been 
elected  to  membership  in  the  .Associa¬ 
tion  of  National  Advertising  Managers : 

J.  H.  Foster,  advertising  manager  In¬ 
ternational  Correspondence  Schools, 
Scranton,  Pa. ;  L.  B.  Jones,  advertising 
manager  Eastman  Kodak  Co.,  Roches¬ 
ter,  N.  Y.,  photographic  goods;  H.  .A 
Norton,  sales  manager  R.  Wallace  S: 
Sons  Alanufacturing  Co.,  Wallingford, 
Conn.,  R.  Wallace  Sterling,  ISTl  R. 
Wallace  silver  plate ;  G.  E.  Potter,  sales 
and  advertising  manager  South  Bend 
Watch  Co..  South  Bend,  Ind. ;  Liicien 
T.  Warner,  secretary  the  Warner  Broth¬ 
ers  Co.,  Bridgeport.  Conn.  Re.ifern  cor¬ 
sets.  Warner’s  rustproof  corsets.  Secur¬ 
ity  hose  supporters  and  various  acces¬ 
sories. 

J.  AI.  Evans,  advertising  manager  of 
the  Lozier  Alotor  Co.,  Detroit,  now  rep¬ 
resents  that  company  in  the  association, 
succeeding  Air.  C.  A.  Emisc,  who  is  now 
manager  of  sales  department  of  that 
company.  The  membership  total  is  now 
131. 


Business  Notes. 

Henntun.  Lorenzen  &  Woodman,  spe¬ 
cial  representatives  of  2-'>  East  2t)th 
street.  New  A'ork,  and  of  the  Steger 
Building,  Chicago,  have  been  appointed 
foreign  representatives  of  the  Buffalo 
Courier  and  Enquirer  and  of  the  Grand 
Rapids  (Alicli.)  News. 
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DIRECTORY  OF  ADVERTISING  AGENTS 


General  Agents 


ADVERTISERS’  SERVICE 

S  Beekman  St.,  New  York 
Tel.  Cortlandt  3155 

AMERICAN  SPORTS  PUB.  CO. 

21  Warren  St.,  New  York 
Tel.  Barclay  7095 
ARMSTRONG,  COLLIN  ADV.  CO. 
115  Broadway,  New  York 
Tel.  4280  Rector 

GEORGE  W.  BRICKA,  Adv.  Agent. 
114-116  Ea»t  28tk  St.,  New  York 
Tel.  1528  Mad.  Sq. 
OEBEVOISE,  FOSTER  CO. 

15-17  We.t  38th  St.,  New  York 
Tel.  Murray  Hill,  5235 
FRANK,  ALBERT  &  CO. 

26-28  Beaver  St.,  New  York 
Tel.  Broad  3831 

HOGUET  ADVERTISING 

20  Vesey  St.,  New  York 
Tel.  Cortlandt  2252 

HOWLAND,  HENRY  S.,  Adv.  Ag’cy 
20  Broad  St.,  New  York 
Tel.  Rector  2573 

KIERNAN,' FRANK,  &  CO. 

156  Broadway,  New  York 
Tel.  1233  Cortlandt 

LEDDY,  JOHN  M. 

41  Park  Row,  New  York 
Tel.  Cortlandt  8214-15 

NAMROD  ADVERTISING  AGENCY 
926  Tribune  Bldg.,  New  York 
Tel.  Beekman  2820 

MEYEN,  C.,  &  CO. 

Tribune  Bldg.,  New  York 
Tel.  Beekman  1914 

SECURITIES  ADV.  AGENCY 
27  William  St.,  New  York 
Tel.  Broad  1420 

ILLINOIS 

GUENTHER-BRADFORD  &  CO. 

64  W.  Randolph  St.,  Chicago 
Newspaper  and  Magazine  Advertiiing 

PENNSYLVANIA 

RUBINCAM  ADV,  AGENCY 
Drexel  Bldg.,  Philadelphia 
Tel.  Lombard  2152 

PHILADELPHIA  ADV,  BUREAU 
William  W.  Mato*,  Inc. 
Bulletin  Bldg.,  Philadelphia 

MJEXICO 

THE  PUBLICITY  COMPANY 
San  Diego,  9,  City  of  Mexico,  Mex. 

CUBA  and  WEST  INDIES 

THE  BEERS  ADV.  AGENCY 
Cuba  37,  Alto* 

Havana,  Cuba 

Frank  Preabrey  Co.,  N.  Y.  Corr. 


Publishers*  Representatives 

ALCORN,  FRANKLIN  P. 

Flatiron  Bldg.,  New  York 
Tel.  Gramercy  666 

ALCORN,  GEORGE  H. 

405  Tribune  Bldg.,  New  York 
Tel.  Beekman  2991 

BARNARD  &  BRANHAM 

Brunswick  Bldg.,  New  York 
Boyce  Bldg.,  Chicago 
Tel.  Madison  Sq.  6380 

BRYANT,  M.  D.,  CO.,  Inc. 

200  Fifth  Ave.,  New  York 
Tel.  Gramercy  2214 

BUDD,  THE  JOHN,  COMPANY 
Brunswick  Bldg.,  New  York 
Tribune  Bldg.,  Chicago 
Chemical  Bldg ,  St.  Louis 
Tel.  Madison  Sq.  6187 

EPPSTEIN,  CLYDE  E. 

45  West  34th  St.,  New  York 
Tel.  Murray  Hill  6454 

KELLY,  C.  F.,  &  CO. 

Metropolitan  Bldg.,  New  York 
People’s  Gas  Bldg.,  Chicago 
Tel.  Gramercy  3176 

LINDENSTEIN,  S.  G. 

118  East  28th  St.,  New  York 
Tel.  Madison  Sq.  6556 
30  North  Dearborn  St.,  Chicago 

NORTHROP,  FRANK  R. 

225  Fifth  Ave.,  New  York 
Tel.  Madison  Sq.  2042 

PAYNE  &  YOUNG 

747-8  Marquette  Bldg.,  Chicago 
30  West  33d  St.,  New  York 
Tel.  Mad.  Sq.  6723 

PUTNAM,  C.  1. 

45  W.  34th  St.,  New  York 
Tel.  Murray  Hill  1377 

VERREE  &  CONKLIN,  Inc. 

225  Fifth  Avenue,  New  York 
Tel.  Madison  Sq.  962 

WARD,  W.  D. 

Tribune  Bldg.,  New  York 
Tel.  Beekman  3108 

WAXELBAUM,  BENJAMIN 

189  East  Broadway,  New  York 
Tel.  Orchard  5300 

advertising  and  publicity  department  of 


AD  FIELD  PERSONALS. 

G.  Pearsall,  for  more  than  two 
years  advertising  manager  of  the  Lex- 


A.  A.  A.  Representative  Stricken. 

C.  G.  Deming,  a  circulation  investiga¬ 
tor  employed  by  the  .-Vssociation  of 
American  Advertisers,  while  in  Xew  ()r- 


.  ,1-  \  II  ,1  ,  1  u-  leans  making  an  examination  ot  the  cir- 

ington  (Kv.)  Herald,  has  severed  his  ,  .  ,  ®  •,  .  i 

•  -.1  .u  .  11-  ■■  .  .  1  dilation  books  of  the  Dailv  States,  be- 

connection  with  that  publica  ion  to  take  ,  ,  i.  "  .u  i 


.  ■,  .  .  came  ill  from  hemorrhage  ot  the  brain 

a  similar  position  with  the  Meridian  ,  ,  .  i  .  ■  \  i 

,  ,v  .1  At  T)  II  caused  by  mental  strain.  .Xs  he  was 

(Miss.)  Dispatch.  Mr.  Pearsall  was  .  ,  ii  i  .u  .  .  u-  ■  i 

,  ,  ,  X-  A-  I  stricken  suddenlv  on  the  street  his  iden- 

tormerly  connected  with  the  Xew  \ork  i  '  .  .i  u  ■  i  i 

I  I  X-  A-  1  n  titv  was  unknown  to  those  who  picked 

limes  and  the  Xew  lork  Press.  ,  .-  ,  ,  .  .  .  •. 

him  up,  and  he  was  taken  to  the  Chanty 

,  ,  ,  ...  Hospital  where  an  examination  of  his 

George  h.  Lord,  advertising  manager  „  ‘  ,  .  ,  .  .  , 

ruixn.ix-  ni_  effects  lead  to  his  identification.  Mr. 

of  the  Uu  Pont  de  Xemours  Powder  ....  t-h  •  i  i  i  i  .. 

■  .  ,x  1  I  .1,  Deming  wore  an  hlk  pin,  and  had  letters 

Co.,  of  Wilmington,  Del.,  spoke  on  tiie  .  ■  .•  -.i,  .i  r-  i,. 

.  .  .  I  .  .  „  *  ,  ,  showing  his  connection  with  the  Coliim- 


"Ethics  of  .Xdvertising”  before  the 
Men’s  Club  of  Trinity  Parish,  in  that 
city,  last  week. 


bus  (O.)  Lodge.  The  physicians  are 
doubtful  of  Mr.  Deming’s  recovery. 


■  ^  Changes  to  Morning  Field. 

1.  It.  Shore,  who  has  a  wide  acciuain-  Por^sniouth  (O.)  Daily  Blade, 

tance  in  advertising  and  the  newspape’’  formerly  published  as  an  afternon  news- 
circles  in  San  Diego,  has  opened  an  paper,  is  now  issued  as  a  morning  paper 
oftice  tor  handling  advertising  in  that 

_  Walter  W.  Weaver  as  general  manager. 

..  ,,  ...  -.111.1  Mr.  Perrv,  although  onlv  thirty  years 

L.  P.  kellv,  editor  oi  the  Hunterdon  ,  ,  ,  ,i  ;  i-  •  , 

.  ,  X-  T  I  ,  ,  |Of  age,  has  held  responsible  editorial  po- 


Gazette  at  High  Bridge.  X'.  J.,  has  re¬ 
signed  in  order  to  become  advertising  ® 
manager  for  the  Phillipsburg  Press.  ^ 

Herman  X.  Baker,  of  the  Pilgrim 
Publicity  -Association  of  Boston,  deliv-  ^ 
ered  an  address,  "The  Newspaper  as  an  F 
-Advertising  Medium,’’  before  the  Har-  “ 
vard  Stiuare  Business  -Men’s  .Associa¬ 
tion,  Jan.  Id. 

W’illiam  j.  O’Donald,  advertising 
manager  of  one  of  Boston’s  big  dry 
goods  houses,  and  Miss  Edith  Leora 
Hathaway,  of  Brockton,  Mass.,  were 
married,  Jan.  17,  in  the  parsonage  of  the 
Church  of  the  l.'nity. 

Carl  E.  Spencer,  of  Indianapolis,  who 
handles  about  fifty  advertising  accounts, 
the  majority  of  which  are  Indianapolis 
firms,  was  last  fall  elected  secretary  of 
jthe  .Adscript  Club,  of  that  city.  During 
the  three  months  he  has  held  office  !ie 
has  been  instrumental  in  doubling  the  ' 
membership.  j 

-Mfred  Zimmerman,  of  the  advertising 
deparement  of  the  World  .Almanac,  is 
covering  X'ew  York  State  in  the  intere.-it 
of  the  1913  issue  of  that  publication. 


of  age,  has  held  responsible  editorial  po¬ 
sitions  on  the  Pif|ua  Leader-Dispatch 
and  the  Call,  the  Sidney  Journal,  Ohio 
State  Journal,  Dayton  Herald  and  Cin¬ 
cinnati  Tinies-Star.  The  Blade  was  es¬ 
tablished  in  18a0,  and  is  the  oldest  news¬ 
paper  in  its  section  of  the  State. 


Everybody’s  Magazine,  and  last  year  he  Mr.  Zimmerman  also  represents  the 
was  one  of  the  editors  of  the  “Pho-  Thrice-a-Week  edition  of  the  World. 

tographic  History  of  the  Civil  War,”  - 

published  by  the  Beview  of  Reviews  Co.  1).  W.  Gaylord,  late  advertising  man- 


1).  W.  Gaylord,  late  advertising  man- 
_  ,  I  ager  of  Home  Life,  has  been  made  as- 

„  .  ,  ”  *  y-  sistant  manager  of  the  Farm  Press,  of 

Friends  of  -A.  G.  Dulmage,  business  (^ijjcago 

manager  of  the  Phoenix  (.Ariz.)  Ga-  - 

zette,  last  week  received  a  postal  card  Cortland  N.  Smith,  head  of  the  copy 
bearing  on  its  back  the  picture  of  a  department  of  the  Street  Railways  -Ad- 


Press  Clippings 

I - 

^  Everything  and  anything 
^  that  is  printed  in  any  news¬ 
paper  or  magazine,  an3rwhere — 
can  be  supplied  by 

BURRELLE 

4S  Latayctte  Street.  New  York  Cltjr 

XSIABUBHEO  A  gUARTZB  OV  A  CSXTCBT 


“Try  our  perfecting  News  at  j 
5  cents.  It  is  guaranteed  not 
to  smut  or  offset  and  is  black 
and  clean.” 

SEND  FOR  SAMPLE 

F.  E.  OKIE  CO. 

Manufseturers  Fine  PrintinK  Inks 
PHILADELPHIA.  PA. 


TAKE  IT  TO 


vertising  Co.,  Xew  A’ork,  has  resigned 
that  position  to  go  with  the  American 
Car  .Advertising  Co.,  220  Fifth  avenue, 
Xew  A'ork. 

Des  Moines  Leader  to  Build. 

Gardner  Cowles,  on  behalf  of  the  Des 


j) 
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stork  delivering  at  his  door  a  wee  bit  vertising  Co.,  Xew  A’ork.  has  resigned  %T^\f  fj  J 

of  a  baby,  with  the  inscription :  “Shake !  that  position  to  go  with  the  American 

SA  -.1.  r-  1  AAit.  1  ^  ^  ^  ^  Car  Advertising  Co.,  220  Fifth  avenue,  ^  - afig 

Mason  with  Crocker- Wheeler  Co.  Mamma  and  daddy  are  tikkeled  to  Xcw  York.  ))  OPE-Wf  ^^3 

Roy  Mason  has  been  appointed  adver-  Death.  I  think  I  am  a  gurl.  Irresista-  -  H  HOUBS 

"  D.,  MoI„.  U.d.i  Build.  or 

seen  advertising  from  many  sides.  He  Morrison  With  Gude  Company.  Gardner  Cowles,  on  behalf  of  the  Des  TPIE 

began  as  a  reporter  on  the  New  York  Frank  E.  Morrison,  until  recently  ad-  Moines  Register  and  Leader  Co.,  on  Jan.  - 

Sun,  became  advertising  manager  for  vertising  manager  of  the  Success  Mag.i-  10  closed  negotiations  for  the  lease  of  dH)WCES  PHOTO  0 

1).  .Appleton  &  Co.,  and  subsequently  zine,  has  been  appointed  a  special  rep-  a  plot  of  ground  06  x  132  feet  upon  j  134 gj^sau Stint  Yst « 

bad  charge  of  the  financial  advertising  restiitative  of  the  O.  J.  Gude  Co.,  of  which,  within  the  next  eighteen  months,  I - 1  - - — S  S. 

department  of  the  Xew  A’ork  Times.  Xew  A’ork  City.  Mr.  .Morrison  has  a  a  modern  fireproof  building  will  be  — 

For  a  time  be  devoted  his  energies  to  wide  acquaintance  in  the  advertising  erected  for  the  use  of  the  Register  and  -pug  LOVEJOY  CO. 

writing  newspaper  and  magazine  stories,  field,  and  is  highly  esteemed  by  all  wh.i  I-eader  and  the  Evening  Tribune.  A  ELECTROT' 

and  he  is  the  autlior  of  a  novel  entitled  know  him.  The  Gude  Co.  is  fortunate  new  sextuple  press  will  shortly  be  in-  Manufacturers  of  Elec 
“When  1  -Am  Ricii,”  published  by  G.  W.  in  securing  his  services.  Mr.  Morrison  stalled  as  an  addition  to  its  press  room  p-ari  Street 

Dillingham  &  Co.  Later  he  was  in  the  will  be  located  at  the  main  office.  equipment. 


THEfMTBSTU 
I  ENGRAVERS) 
a.  ON  EARTH  i 


PHOTO  ENQRSVIN® 

134 Nassau StUT  YsL  ■»»>■■■ 


THE  LOVEJOY  CO.  »stabli*hed  iSs- 
ELECTROTYPERS 

>Dd  Manufacturers  of  Electrot.vpe  Machinery 

H4-446  Pearl  Street  New  York 


Have  you  seen  Flaneur”?  Ifs  Hie  best  feature  lor  editorial  pages  in 
America.  Manx’s  Sunday  cartoons  are  something  new. 

Best  dally  Washington  leHer. 

Samples  of  alt  ct  these  for  a  postal  card.  If  your  paper  is  not  represented  in 
Washinjrton  write  us 

AMERICAN  TELEGRAPH  PRESS,  Distriol  National  Bank  Boilding,  Washington,  D.  C. 

CompHete  telegraph  and  telephone  ‘*pony**  and  special  news  reports  for  morning 
and  afternoon  dailies. 


Let  our  Mr.  Louis  A.  Hoffmann  quote 
you  on  his  line  of  proven  Ne'wspaper 
Supplies,  especially  for  the  “Stereo”  dept. 

INTERNATIONAL  PUBLISHERS  SUPPLY  CO. 
Proven  Newspaper  Supplies  117  John  Street.  New  York.  U.  S.  A. 
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NoHce  to  ADVERTISERS  and  PUBLISHERS  XLIV  YEAR 


The 

AMERICAN 

NEWSPAPER  ANNUAL 

AND 

DIRECTORY 

For  1912  will  be  Ready  for  Delivery  January  30 


The  1912  volume  of  this  STANDARD  and  INDISPENSABLE  WORK,  a 
consolidation  of  ROWELL’S  DIRECTORY  {established  1869)  and  AYER 
&  SON’S  ANNUAL  {established  1880)  locates  and  describes 

0/1  O  /I  C  NEWSPAPERS  AND 

OTHER  PERIODICALS 

which  carry  advertising,  with  a  commercial  description  of  the  places  in  which 
they  are  published  and 

^  “I  MAPS,  specially  prepared  of 
O  JL  every  state,  territory  and  province 

This  is  the  ONLY  PUBLICATION  undertaking  to  gather  statistics  from 
original  sources,  and  is  in  all  respects  the 

ONLY  THING  OF  ITS  KIND 

The  1912  Edition  comprises,  besides  the  general  list  by  states  and  towns,  no 
less  than  201  Special  Lists,  classified— Dailies,  Magazines,  Class  Publications, 
and  Journals  representing  every  industry  and  trade.  It  embodies 

OVER  15,000  CHANGES 

from  the  1911  Edition,  exclusive  of  those  referring  to  Circulations.  It  places 
at  the  disposal  of  Publishers,  of  Advertisers,  of  Government  and  Corporation 
Officials,  of  Librarians,  Students  and  Business  Men  generally,  information  not 
elsewhere  to  be  procured. 

ONCE  USED,  NEVER  DISPENSED  WITH 


N,  W.  AYER  &  SON 

PRICE  $5  SSS'-r.,.  PUBLISHERS,  PHILADELPHIA 
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